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|. Executive Summary

This Country Conmercial Quide (CCG presents a conprehensive | ook
at Quatemal a’s comerci al environment, using economc, political
and market analysis. The CCGs were established by recommendati on
of the Trade Pronotion Coordinating Commttee (TPCC, a nulti-
agency task force, to consolidate various reporting docunents
prepared for the U S. business conmmunity. Country Commerci al

Qui des are prepared annually at U S. Enbassies through the

conbi ned efforts of several U S. governnment agenci es.

Quatenala is the northernnost country in Central America with
Mexico to the north and west, Belize and the Atlantic Ccean to the
east, Honduras and El Sal vador to the southeast and the Pacific
Ccean to the south. Faned for its vol canoes, textiles and Mayan
ruins, Quatermala is also a good market for U S. products and can
be an attractive place for foreign investnent. Wth a popul ation
of approximately 11.0 mllion, it is the largest country in
Central America. The capital, GQuatenmala Gty, has a popul ati on of
about 2.7 mllion and has first-class hotels and restaurants. La
Aurora International Airport serves the city, which is |ocated
just mnutes fromthe naj or business and financial areas.

Quatenal a i s experiencing rapid, positive change enhancing its
attraction as a commercial partner for the United States. The
government of President Alvaro Arzu -- the fourth consecutive
constitutionally-el ected government -- is pronoting nmajor changes
to further open the already |iberal econony, fight corruption,

i nprove public security, enhance the efficiency and effectiveness
of government and expand infrastructure. The Decenber 29, 1996
signing of the final peace agreenent between the Governnent and
the URNG has afforded the governnent and society the opportunity
to focus nore intensely on econom ¢ devel opnent and noderni zati on

Quatenal a's econony is the largest in Central Arerica, with a GDP



of about $19 billion. It is also one of the nost inportant U S.
trading partners in the Cari bbean Basin region. U S. exports to
Quatenmala in 1998 totaled USD 1.93 billion, up from 1997's |evel
of USD 1.59 billion. Exports of U S. products are forecasted to
grow by 12 percent during 1999. U. S. products and servi ces enjoy
hi gh nanme recognition in GQuatenmala and U. S. firns have a good
reputation in the Quatermal an market. As a result, al nost one half
of all Guatemala's inports cone fromthe United States.

The CQuat enmal an narket is conpetitive. Quateral an busi ness peopl e
are price sensitive and expect good after-sal es service and
support. They are accustoned to doing business with U S. firns
and many travel regularly to the United States and speak Engli sh.
The Quat enal an econony has done reasonably well over the |ast
several years. Real GDP grew by 4.7 percent in 1998, an increase
over the 4.3 percent achieved during 1997. Inflation has been
relatively noderate, holding within the 8-10 percent range this
year. (Quatenmala's economc growh in recent years has been | ed by
traditional exports, such as coffee and sugar, and by non-
traditional exports, such as assenbled clothing, winter fruits and
vegetabl es, furniture and cut flowers. The non-traditional

sector, in particular has seen strong growh and has provi ded jobs
and i ncreased i ncone for tens of thousands of people over the |ast
ten years. Tourismhas al so devel oped significantly and shoul d
continue to grow. In 1998, 636 mllion visitors cane to

Quat enal a.

The Government of Quatenal a wel comes foreign invest nent and
general | y accords foreign investors national treatnment; there are
few | egal or regulatory restrictions placed on foreign investors.
The U.S. is by far the largest foreign investor in the country.

Most hurdles to exporting and investing in Quatenal a are
bureaucratic in nature. The governnent is generally aware of

t hese problens and is working to overcone them There are no
exchange controls and the currency, which currently trades at
slightly nore than 7.0 quetzales to the dollar. Currency is bought
and sold freely in national markets. There are no restrictions on
repatriation of profits by foreign business people.

Country Commercial Quides are available for U S. exporters from
the National Trade Data Bank’s CD-ROMor via the Internet. Please
contact Stat-USA at 1-800-Stat-USA for nore information. Country
Commer ci al Cui des can be accessed via the Wrld Wde Wb at
http://ww. mac. doc. gov. They can al so be ordered in hard copy or
on di skette fromthe National Technical Information Service (NTIYS)
at 1-800-553-NTIS. U S. exporters seeking general export

i nformati on/ assi stance and country-specific comrercial information
shoul d contact the U S. Departnment of Conmerce, Trade |Information
Cent er by phone at 1-800- USA- TRADE



Il. Economc Trends and CQutl ook

|. Major Trends and Qutl ook

Central Bank data indicate that real GDP grew by about 4.7 percent
in 1998, a slight inprovenment over the 4.1 percent real growh in
1997. The econony had been on track to exceed 6.0 percent grow h,
but the conbination of a donestic financial sector crisis and the
destruction caused by Tropical StormMtch was a setback. Though
inflation, as measured by the official Consunmer Price Index, is
under control, the nmarket basket and the governnent’s sanpling

met hodol ogy do not produce a reliable or accurate indicator of
price nmovenents. This year’s price increases will probably be
sonewhat hi gher than official estimtes of 6-8 percent.

The Central Bank and the Mnistry of Finance have sent m xed
signals and, while generally prudent in econom c nanagenent, have
generally failed to plan and execute consistent, conprehensible
and coordinated policies. Coupled with the failure of a nunber of
unregul ated financial internediaries, the result has been a | oss
of confidence in both the financial service sector and the ability
of regulators to nonitor and supervise the financial services
industry. One reflection of this |Iack of confidence has been

i ncreased dermand for foreign exchange. Despite several rounds of
i ntervention during which the Central Bank spent over USD 500
mllion to support the exchange rate, the value of the |oca
currency has depreciated nearly 15 percent in the |ast year.
Meanwhi | e, interest rates, which declined through the first half
of 1998, have since been forced up by nonetary authorities, also
contributing to I ower than anticipated econom c grow h.

Agriculture continues to dom nate the | ocal econony, contributing
roughly one fourth of total output and 70 percent of exports.
Despite a policy of economc diversification and the di m ni shed
relative inportance of traditional agricultural exports, coffee,
sugar and bananas still account for nearly 50 percent of total
exports. Though, nontraditional export products, especially
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products such as cut flowers, specialty fruits and berries,
shrinp, and textile assenbly are of growi ng inportance to the
Quat enal an econony, overall econom c health is too dependent upon
the exportation of a few agricultural commoditi es.

1. Principal Gowh Sectors

Deregul ati on of the financial service industry has led to dramatic
gromh in this sector, but the failure of supervisory authorities
to adequately nonitor and regulate elenments of this industry has
contributed to overall econom c uncertainty. Continued

di versification and econom c growth al so depend upon the

devel opnent of nore efficient capital markets, including an

equi ties market.

The insufficiency of GQuatemala’ s infrastructure and the generally
| ow | evel s of training and education are obstacles to significant
i nvestment in higher val ue-added industries. Nonetheless, one
foreign investor has successfully established a satellite-linked
dat a processing operation that enploys over 600 workers.

III. CGovernnment Role in the Econony

The governnment undertook several significant privatizations in
1998. In addition to selling selected assets of the state-owned
el ectricity production conpany, the government sold the major
electricity distribution conpany and the tel ephone conpany.
Furthernore, a concession was granted to a private firmto operate
Quatenmal a’ s postal system

The governnent has traditionally played a minor role in the
Quat enal an econony. Despite a conmtnment to increase tax

col l ections and the establishnment of a new Tax Adm nistration
Agency, total collections are still below 10 percent of GDP
effectively limting government’s ability to invest in
infrastructure and ot her needed social welfare activities.

Quatenmal a in 1998 passed a new Forei gn Investnent Law that renoved
a nunber of admnistrative and other inpedinents to trade and

i nvestment, but the devel opnent of institutional nechanisns to

i npl enent these changes has been slow. For exanple, the new Tax
Adm ni stration, which has assunmed responsibility for custons
operations, prom ses to expedite adm nistrative procedures over
the long term It has nonethel ess created a nunber of bottl enecks
during the initial phase of inplenentation.

Iv. Bal ance of Paynents

Prelimnary data indicate that GQuatenal a’s exports increased by
$171 mllion in 1998 to $2,561 mllion, an increase of 7.2



percent. Inports in 1998 were $4,650 mllion, an increase of $799
mllion, or 20.7 percent conpared to 1997. Quatenala s national

i ncone accounts do not include the value added of the textile
assenbly industry as nerchandi se exports. Including val ue added
of the textile assenbly industry and other invisible inflows
(primarily remttances from Quat enal ans working and |iving abroad)
Quatermal a’s official current account deficit in 1998 was $1, 031
mllion, 62 percent higher than that experienced in 1997. Net
international reserves at the end of 1998 exceeded $1.6 billion,
or about 4.1 nonths of inport cover. The exchange rate
experienced a slight depreciation during the second senester of
1998.

V. Infrastructure Situation

The under devel opnent of Quatenmala s infrastructure remai ns and
will continue to be a significant obstacle to investnent and
econom ¢ devel opnment. Despite the rehabilitation to the railroad,
maj or i nvestnment in highways and el ectrification, a

di sproportionate share of public and private investnent continues
to be located in the netropolitan Guatemala Gty area.

Tel ephone density remains | ow, even by regional standards, and it
is not clear that the new owners of the recently privatized

t el ephone conpany wi ||l undertake the investnent needed to extend
basi c tel ephony to those areas currently under-served.

Three Cuatemal an ports handl e nost of Guatenmal a’ s exports,
primarily bulk agricultural conmodities. The recent concession of
the railroad will facilitate the novenent of goods to the ports,
but nore investnment in cargo handling facilities will be needed to
keep transportation costs in line with conpeting markets. A
concession to noderni ze and operate CGuatenmala’s two publicly owned
seaports will be offered in 1999.

La Aurora International Airport in GQuatemala Cty is the country’s
only airport equipped with full passenger and freight facilities,

i ncl udi ng warehousing and refrigerated storage. But the airport’s
capacity and its location relative to production facilities wll
soon be a constraint on continued growh. The concession to
expand and operate La Aurora International Airport and Flores
International Airport will be offered later this year

The Pan Anerican H ghway runs through Guatenmal a and connects the
country with Mexico, Honduras, El Sal vador and beyond. Over 30
percent of Quatenmala’ s trade is with its neighboring countries,
and there is increasing overland cargo traffic transiting

Quat emal a. However, the generally poor condition of GQuatemala s
hi ghways and the | ack of security are obstacles to increased

i ntra-regi onal conmmerce.



I1l. Political Environnent

A. Nature of Bilateral Relationship with the United States

Rel ati ons between the United States and Quatenal a are excell ent.
Current U S. policy towards GQuatenala is focused on:

-Supporting the institutionalization of denocracy;
- Encour agi ng respect for human rights and the rule of
| aw;
- Supporting inplenmentation of the peace process;
- Supporting sustai nabl e broad-based econom ¢ grow h,
with US trade and investnent; and,
-Cooperating with the Guatenmal an Governnent in fighting

the illegal drug trade and international crimnal
activity, including illegal immgration transiting
Quat enal a.

B. Mjor Political |ssues Affecting Business dimte

Over the past decade, foreign investors have not generally been the
target of political violence. Attacks on public installations,
electrical towers and bridges ceased in 1995 and a final peace
agreenent was signed on Decenber 29, 1996.

The U.S. Departnent of State’s travel warning for Quateral a was
lifted on August 19, 1996.

C. Brief Synopsis of Political System Schedule for El ections,
and Orientation of Major Political Parties

Quatenal a's 1985 Constitution calls for election by universal
suffrage of a one-term President, a unicanmeral Congress, and
nmuni ci pal officers; it mandates an i ndependent judiciary and a
human ri ghts onbudsnan, who is elected by and reports to Congress.
Denocracy's roots are still relatively shallowin Quatenala. The
1990 el ection was the first peaceful transfer of power from one-
el ected civilian government to another since 1951. Voter
participation is generally |low, as is popular confidence in the
denocratic system The abstention rate is high, over fifty percent
in the 1995-6 el ections.

The two significant political parties in Quatenala are the ruling,
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conservative and busi ness-oriented National Advancenent Party (PAN)
and the conservative and popul i st Guatenal an Republican Front
(FRG. The Denocratic Front for a New GQuatenala (FDNG, a
denocratic, left-of-center party, was organized in 1995, w nning

ei ght percent of the presidential vote and six of the 80 seats in
Congress |l ater that year.

In 1998, the Guatenmal an National Revolutionary Unity (URNG, the
unbrel |l a organi zation of the four former guerilla armes, becane a
| egal | y-recogni zed political party, eligible to conpete in al

el ectoral races. The URNG the FDNG and others joined in an

el ectoral accord, the New Nation Alliance (ANN). The ANN is
running a distant third to the closely matched PAN and FRG in the
canpai gn |l eading up to general el ections on Novenber 7, 1999.

Al varo Arzu Irigoyen, the PAN s 1995 presidential candidate, was

el ected by a narrow margin of two percent in the second round of a
fair, transparent and open el ection on January 7, 1996 and assuned
office five days later. He acted quickly to renove a nunber of
general s, colonels and police officials accused of corruption. He
t hen vigorously pursued peace negotiations with the URNG resulting
in the signing of “Afirmand | asting Peace Accord”on Decenber 26,
1996. President Arzu has largely achi eved the anbitious objectives
of the Peace Accord. The forner guerilla armes are conpletely
denobi li zed, Cvilian Defense Patrols abolished, and the standing
arny reduced by nore than a third. President Arzu has spent the
“peace dividend” on social and econom c prograns neant to nake
Quatenal a a nore just and open nati on.

President Arzu’ s National Advancenent Party has enjoyed an absol ute
majority in Congress throughout his term At this point it seens
nost likely that either the PAN or FRG presidential candidate will
be i naugurated on January 14, 2000 but with no assurance of a

maj ority in Congress.
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V. Marketing U S. Products and Services

A. Distribution and Sal es Channel s

Quat enmal an busi ness peopl e are accustoned to doi ng business with
the United States. Mst inporters have travel ed extensively to the
United States and/or done business with U S. business people. Mny
speak English. Nevertheless, to maxim ze the probability of
succeeding in the Guatemal an market, U. S. exporters should be aware
of and respect |ocal business practices.

About half of all firnms selling into the Guatenal an market do so by
nmeans of a Quatenal an agent or distributor. The rest sell directly
to Quatenal an buyers. GCenerally speaking, the nore pre-sales

mar keting and after-sal es support and service that a product
requires, the nore inportant it is to have a | ocal agent or

di stributor.

Most business is conducted in CGuatenmal a based on personal

rel ati onshi ps. Quatenmal an busi ness executives and gover nnent

of ficials place great inportance on personal contacts with
suppliers. U'S. suppliers should be prepared to have a | oca
representative or distributor and to travel to Guatenal a
personal ly. U S. business persons often are surprised at the
accessibility to key decision-nmakers and the openness and frankness
of | ocal buyers.

B. Use of Agents and Distributors: Finding a Partner

One of the nost inmportant decisions a U S. conpany will nake in
Quatenmala will be the selection of a qualified and conpetent sal es
representative and/or distributor. A distributor with well -
positioned sales outlets in the major comercial |ocations wll
greatly enhance chances of capturing a major share of the end-user
mar ket .

Sel ection of the appropriate agent or distributor requires time and
effort. Quatenala has a good nunber of qualified, conpetent people
who can serve in this capacity. The sane hi gh standards when

sel ecting soneone in the United States should, to the greatest
extent possible, be used in Quatemala. English | anguage
capability, while inportant, should not be over-enphasized as a
deci sion factor when sel ecting an agent or distributor.

Reput ati on, product and industry know edge, track record,
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ent husi asm and comm t nent shoul d be wei ghed heavily.

Exclusivity will be requested by nost potential agents and
distributors, not only for GQuatenala, but also at tines for part or
all of Central America. U S. exporters should scrutinize the
request closely. The trend anong foreign firnms seeking
representation in Guatermala is toward non-exclusivity and even wel |
defi ned, renewabl e periods for representation. Quatenala can be a
great place fromwhich to enter the larger Central American nmarket,
but not all potential agents and distributors will be in a position
todoit well.

In deciding with whomto work, US. firns should take the time to
get to know the people they are considering, both in business and
social settings (i.e. visit their offices, dine together, request
both | ocal and international bank and trade references).

When consummating the agency or distribution arrangenent, U S.
exporters shoul d make sure the agent or distributor understands
clearly the terns of the relationship. The witten agreenent is

i mportant; however, both parties really need to understand it
conpletely to avoid problens |later. The constant need to refer to
the witten agreenent to clarify issues forebodes problens for the
success of the relationship.

Formal agency or distribution agreements should be reviewed by a
Quatenal an attorney hired by the U S. exporter (independent of the
Quat enal an party with which the agreenment is being established).
The Cuat enal an | egal system can be slow and the | aw, under certain
conditions, offers |local agents and distributors a great deal of
protection. Under no circunstances should a U S. exporter give a
| ocal agent or distributor the responsibility of registering any
intellectual property (i.e. trademarks, trade nanes, copyrights,
etc.); it should be done directly by the U S. exporter with the
assi stance of a Quatenal an attorney.

C. Franchising

Quat emal an entrepreneurs are very receptive to U. S. conpani es

of fering franchising arrangenents. Presently there are dozens of
U.S. firns operating under franchising arrangenents, particularly
conpani es that provide fast-food services, hotel operations,
physical fitness facilities and car rentals. Such franchises

i ncl ude McDonal d's, Burger King, Wendy's, Westin Hotels, Marriott
Hotel s, Ramada Hotels, Crowne Pl aza Hotel s and Radi sson Hotel s.
The opportunities for the establishnment of additional U S
franchises in all areas of economc activity are very good,
especially in the area of non-food franchi ses. Quatemal an busi ness
peopl e are increasingly interested in franchising and a GQuat enal an
franchi se associ ation was forned in 1997.

D. Direct Marketing
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Approxi mately one half of all inports fromthe United States are
the result of direct sales. Many of these result from Guatenal an
busi ness peopl e contacting potential suppliers located in their
traditional U S. supply centers, such as Mam, South Florida, New
Ol eans and Houston, anmong others, to satisfy a specific product or
servi ce need.

Wi | e nost business is conducted in Quatemnal a based on personal

rel ati onshi ps, direct sales by U S nmanufacturers, suppliers,
exporters, etc., to local end-users is possible without a |ocal
representative. Direct marketing is usually nore effective in
cases where the product is well known or the universe of |oca
buyers is relatively small and easily identifiable, i.e. sugar
mllers. To be effective, a U S. exporter would need to send a
sal es person (preferably the same person all of the tine so that a
rel ati onship can begin to develop) to Guatermal a on a regul ar basis
to call on existing and potential custoners. Direct sales to
Gover nment agenci es and state-owned firns, except in a few cases,
are not possible unless the foreign firmhas sonme sort of |ocal
representative authorized to act on its behal f.

Tel emarketing and nmail order sales are not conmon in Cuatenal a.

E. Joint Ventures

Conmerci al conpanies in Quatenmal a are governed by the Commerci al
Code (Congressional Decree No. 2-70 of January 28, 1970).

Article 10 of this Code recogni zes as conmerci al conpani es those
organi zed exclusively as: (1) general partnerships; (2) limted
partnerships; (3) special limted liability conpanies; (4)
corporations; and (5) stock-issuing partnerships. Article 12
provi des that banks, insurance conpani es, reinsurance conpanies,
bondi ng conpani es, re-bondi ng conpani es, financial firns,
general warehouses, stock nmarkets, nutual societies, and other
simlar organizations will be controlled wth respect to their
form organi zati on and operation by the provisions of the
Commercial Code only to the extent they are not covered by other
speci fic laws and regul ati ons.

Joi nt Ventures (negocios en participacion) are regul ated by
Articles 861 to 865 of the Commercial Code as contracts not

as conpanies or juridical persons. The use of a trade nane that

i ncludes first names and two fam |y nanes of the participating
persons shall nake those persons legally responsible, just as if
they were nmenbers of a general partnership, assum ng they consented
to the use of their nane.

In a joint venture the participants enter into a participation
contract (contrato de participacion), by which the person called
t he “active partner” obligates hinself to share with one or nore

13



persons called the “participants”, who contribute goods or
services, the profits or |osses resulting fromone or severa
operations of their enterprise or of the conplete turnover thereof.
The active partner operates in his own nanme; there is no | ega

rel ati onship between third parties and the participants.

The CQuat enmal an Devel oprment Foundati on (FUNDESA), a private sector
organi zed and oper at ed busi ness assi stance organi zati on, provides
information to foreign firnms on investnent and joint-venture
opportunities in Quatemala. FUNDESA has offices in Guatenala Gty,
Mam and New Ol eans to provide information and assi stance to U. S.
firms. The tel ephone nunber for the Mam Ofice is (800) 741-6133
and the nunber for the New Oleans Ofice is (504) 558-3750.

F. Licensing

A conpany or association that has been legally established in the
United States nmay be established in Guatenmala or may have agenci es
or branches in Quatemal a, after receiving authorization fromthe

government. It nust show proof of its |egal constitution and that
it has appointed a renunerated | ocal agent with all general and
speci al powers. For purposes of the law, the agent will be presuned
to be invested with such powers, even though the agency agreenent
may not specifically so provide.

A foreign conpany or association that does business in Quatermala is
required to: (a) establish agencies or branches that take care of
its business; (b) have an accounting system in legal formand in
Spani sh, in which the operations or business negotiations that take
place in Quatenal a are recorded; and (c) submt for decision by the
Quat enmal an courts under Cuatenal an | aw any | egal questions that

ari se fromthe business of the agency or branch.

In general, licensing is defined as a contract partnership in which
two or nore persons agree to place goods or services in comon for
t he purpose of carrying on a economc activity and dividing the
profits. The licensing contract is tailored according to the needs
and interests of the parties involved. However, all obligations
are governed by the Gvil Code.

G Steps to Establishing an Ofice

How to Cbtain Perm ssion to OQperate in Quatenal a:

A foreign entity legally registered inits country of origin and
i ntending to do business in Guatenal a nust:

-- Register with the Mercantile Registry (Registro Mercantil) and

-- Register with the Guatenal an Internal Revenue Service
(Direccion CGeneral de Rentas Internas-DGR).
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Docunents to be submtted to the Mercantile Registry with
Request for Registration:

-- Proof that the entity is legally constituted in accordance
with the laws of the country (state) in which it is organized or
regi st ered.

-- Certified copy of the deed of incorporation (charter), the by-
| aws and nodifications thereto.

-- Proof that the Board Directors has duly resolved to operate in
Quat enal a and has authorized the | egal procedure to obtain
perm ssion to do so.

-- A power of attorney in which the person naned is given anple
powers to act and to represent the entity in all |egal
matters.

-- A docurent in which an anobunt is assigned as capital with
reference to the entity's operations in GQuatenmala and in which
it is expressly stated that the entity will be responsible
for its obligations in Guatenala with all of its assets
both in Guatemal a and abr oad.

-- A declaration that the entity recogni zes the jurisdiction of the
courts and |l aws of Guatenala with respect to its activities and
operations in the country and that neither the entity nor its
representatives and enpl oyees will seek special rights as

f or ei gners.

-- A declaration that the entity, prior to concluding operations in
Quatemala will fulfill all legal requirements in connection
t herew t h.

-- Certified copies of its latest financial statenents (bal ance
sheet and i ncome account).

The docunents nmust be certified by an authorized official in the
country (state) of origin and nmust be authenticated by an
appropriate Quatemal an Consular O ficial.

The address of the Mercantile Registry is the foll ow ng:

-- Registro Mercantil de Quatenal a
6ta. Calle 7-57, Zona 1
01001 CGuatemala, C A
Tel : [502] 253-58-19 / 232-07-19 / 232-04-81
Attn: Arturo Saravia Altolaguirre, Registrador
No e-nmail| address

Regi stration with the Guatenmal an Internal Revenue Servi ce- DGRI
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The docunentation for registration with the DGR, as required by
the Income Tax Law, is identical to that required for registration
with the Mercantile Registry. It is advisable to have the docunents
prepared in duplicate and to submt one set to the DGR together
with a copy of the authorization to operate in Quatenal a i ssued by
the Mnistry of CGovernment. Registration under the Val ue Added Tax
(Decree 72-83) is al so necessary.

H Selling Factors/ Techni ques

The three nost inportant factors affecting Quatenmal an purchasi ng
decisions are price, service and quality. Being “Made in USA”
usual |y confers a strong advantage to any product in the Quatemal an
mar ket pl ace.

Direct sales by U S. exporters to end-users, inporters, whol esal ers
and retailers is usually nost successful when the product is well
known within the market or when a |limted nunber of (usually |arge)
buyers exists. Direct sales are often supported by | ocal
advertisenment, sal es pronotional canpaigns, technical or
illustrative brochures, visits by sal espeople and in sone cases
sanpl es.

Sal es via local agents and distributors are the nost effective
means of penetrating the market successfully in nost cases. The
U. S. exporter appoints a person or firmwho in turn either pronotes
sal es on a conm ssion basis or purchases the nerchandi se and
resells it. End-users and retailers generally do not have the
experience nor the tine to inport directly or to handl e custons

cl earance, which is time consum ng. Once an excl usive
representation has been given to a | ocal conpany, it can not be

t aken away and gi ven to another concern w thout conplying with the
exi sting Agency, D stribution and Representation Law contained in
Congr essi onal Decree No. 78-71, of Septenber 29, 1971.

|. Advertising and Trade Pronotion

Advertising in Quatemala is usually done through the |ocal nedia
such as newspapers, magazi nes, radio and television. Al so the use
of billboards displayed al ong hi ghways has proliferated in recent
years. Firns interested in advertising in Quatenmala may want to
contact the follow ng association for guidance and nanes of
Quatemal an firns that coul d be of assistance.

-- Union Quatenal teca de Agenci as de
Publ i ci dad - UGAP
(Quat emal an Union of Publicity Agencies)
12 Calle 3-40 Zona 10
3er Nivel l|ocal 45
Edificio Gemnis 10, Torre Norte
01010 CQuaternal a, C A
Tel . [502] 367-23-01 to 2
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Fax: [502] 367-23-03
Pedro Al varado , President

Trade Pronoti on:

The U.S. Departnent of Commerce's Commercial Office at the U S
Enbassy in Quatemala Gty can provide gui dance and assi stance to
US firns seeking to enter or expand their presence in the

Quat enal an market. The followi ng trade associations at tines can
al so provide guidance, information and/or assistance to conpanies
pl anni ng trade pronotion events whi ch nmay i ncl ude product
denonstrations, semnars, conferences, etc. The associations are as
foll ows:

-- American Chanber of Conmerce of Quatenal a
Aveni da Las Américas 18-81, Zona 14
01014 Guatenmal a, C. A
Tel : [502] 363-17-74
Tel ef ax: [502] 363-17-74
E-mai | address: guanthanm@s. guat e. net
VWb page address: www. guat e. net/ancham
Frank Gal an, President / Scott Robberson, Executive D rector

-- Camara de Conercio de Guatenal a
(Chanber of Conmerce)
10 Calle 3-80, Zona 1
01001 CGuatemala, C A
Tel . [502] 232-45-45 /| 253-53-53
Fax: [502] 251-41-97
E-mai | address: cantongu@uat e. net
i nf o@uat emal a- chanber. org
Wb page address : www. guat enal a- chanber. org
César Estrada, President
Federico Pol 4, Manager

-- Camara de Industria de Quatenal a
(Chanber of | ndustry)
Edi ficio Canara de |Industria, nivel 12
Ruta 6, No. 9-21, Zona 4
01004 Guatenal a, C. A
Tel . [502] 331-91-91 / 334-48-48
Fax: [502] 334-10-90
E-mai | address: cig@s. concyt. gob. gt
Jai ne Botran, President
Luis Pedro Tol edo, D rector

-- Fundacion para El Desarrollo, S A - FUNDESA
(@uat emal an Devel opnent Foundati on)
Parque Cerencial Las Margaritas, Torre 1, Nivel 4, O. 402
D agonal 6, 10-65, Zona 10
01010 Guatemal a, C A
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Tel : [502] 332-79-52 to 5
Fax: [502] 332-79-58

E-mai | address: fundesa@ol d. guat e. net
i nvest i nguat @uat e. net
Carnel o Torrebi arte, Chairman of the Board
Paul Wever, Executive President

A major international pronotion scheduled for Cctober 26 to 31,
1999 is INTERFER, the Quatemal an international trade fair held
every odd year in GQuatemala Gty. Information on exhibiting in the
“USA Pavilion” can be obtained fromthe Conmercial Service Ofice
at the U S. Enbassy, tel: 011-502-331-15-41 ext. 259 and fax: 011-
502- 331-73- 73.

Maj or Newspaper s:
The | eading najor dailies in Quatenala are the foll ow ng:

1. Prensa Libre
13 Calle 9-31, Zona 1
Edificio Prensa Libre
01001 CGuatemala, C A
Tel . [502] 230-50-96
Fax: [502] 251-87-68
E-mai | address: enprotec@uate. net
Wb Page Address: www. prensalibre.com gt
Edgar Contreras, General WManager

2. Diario El Gafico
14 Avenida 4-33, Zona 1
01001 CGuatemala, C A
Tel . [502] 230-50-80
Fax: [502] 251-00-14 (adverti sing)
E-mai | address: grafico@uate. net
Marta Arrivillaga, General WManager

3. Siglo Veintiuno
7 Avenida 11-63, Zona 9
Edificio Gal erias Espafia, N vel 6
01009 CGuatemal a, C A
Tel : [502] 360-67-04
Fax: [502] 331-91-45 or 48
E-mai | address: buzon21@i gl oxxi.com
WWw. si gl oxxi . com
Edgar Diaz Al onso, Ceneral WManager

4. El Periodico
15 aveni da 24-51 Zona 13
Tel : [502] 332-1578
Fax: [502] 332-9761
E-mai | address: periodi c@ol d. guate. net

18



Juan Luis Font, D rector

5. Nuestro Diario
15 aveni da 24-51 Zona 13
Tel : [502] 361-6988 / 90
Fax: [502] 361-6988 ext 280
E- mail address: noticia@nfovia.com gt
Carl os Rodolfo Movil Heller, D rector

6. Al Da
Aveni da Reforma 6-64 Zona 9
Pl aza Corporativa, Torre I, of. 203

Tel : [502] 339-0870

Fax: [502] 339-1276

E-mai | address: al di a@otinet.com gt
Cerardo Ji nenenz Ardon, Director

7. Dario La Hora
9 Calle “A” 1-56, Zona 1
01001 Guatenmala, C A
Tel . [502] 232-68-66/2-68-64
Fax: [502] 251-70-84
E-mai | address: | ahora@ ahora. com gt
Lui s Marroquin, Ceneral Manager
*Af t er noon Paper .

Tel evi si on Channel s/ Conpani es:
The following are the major television channels in Quatenal a:

1. Canal 3 de Tel evi sion
Canal 7 de Tel evi sion
30 Aveni da 3-40, Zona 11
01011 Guatenmala, C A
Tel . [502] 594-72-30 / 594-63-20
Fax: [502] 594-74-92
E-mai | adddress: informat @ nfovia.com gt
Fernando Vil |l anueva, Ceneral Manager

2. Canal 5 de Tel evi sion
4ta. Calle 18-38, Zona 1
01001 Guatenal a, C. A
Tel . [502] 238-17-81
Fax: [502] 232-70-03
Victor Hugo Gron Querra, Director

3. Canal 11 de Tel evi sion
Canal 13 de Tel evi sion
20 Calle 5-02, Zona 10
01010 Guatenal a, C. A
Tel . [502] 368-25-32/5
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Fax: [502] 333-4656

e-mai | : canal 13@ nf ovi a. com gt
canal 11@ nf ovi a. com gt

Juan Enrique Otiz, General WManager

4. Mayacabl e/ Cont ech
23 Avenida 31-01, Zona 5
Edi fici o Spectrum
01005 CGuatemal a, C A
Tel : [502] 335-58-55
Fax: [502] 335-58-55 (ext 410)
E-mai | address: sl opez@ronte. net. gt
Luis Meza, Ceneral Manager

5. Canal 25 de Tel evi sion
3 avenida 12-13 Zona 9
Centro Conercial Bonsai, 3 nivel
Tel : [502] 362-0507/17
Fax: [502] 362-9661
E-mai | address: aenmundo@i kal net . gt
Mario David Garcia, Director

Radi o Stations:

The following is a list of sone of the major radio stations in
Quatenala Gty.

1. Radio Fabu Stereo
4ta. Calle 6-84 Zona 13
01009 Guatenal a, C. A 333-4656
Tel . [502] 440-51-54
Fax: [502] 440-51-59
Angel WMaria Figueroa, Director
No e-nmail| address
* Radi o Fabu has been incorporated by Em soras Unidas.

2. Cadena Azul de Quatemral a
Radi o Mundi al y Radi o Enper ador
6ta. Avenida 2-80, Zona 1
01001 CQuaternal a, C A
Tel . [502] 253-25-52
Fax: [502] 253-25-52
Fredy Asurdia, General Manager

3. Em soras Unidas
4ta. Calle 6-84, Zona 13
01013 Guatenmala, C A
Tel : [502] 440-51-33
Fax: [502] 440-51-59
E-mai | address: em sorasuni das@entroaneri ca. com
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Vb page address: www. em sorasuni das. com
Rol ando Archila, Cerente Cenera
Edgar Archilla Maroquin, Presidente

4. Radi o Nuevo Mundo
Radi o Cri stal
6ta. Avenida 10-45, Zona 1, N vel 2
Tel : [502] 230-36-18/230-46-18
Fax: [502] 232-20-36
E-mai | address: nuevormundo@ol d. guat e. net
Al fredo CGonzal ez Ganarra, Cerente Cenera

5. Ogani zacion Alius
6ta. avenida 0-60, Zona 4
Edificio Torre Profesional Il, Nvel 3
01004 CQuatemala, C. A0
Tel . [502] 335-24-33
Fax: [502] 335-23-04
E-mai | address: radi oacti va@uat e. net
Eduardo Liu, Ceneral Manager

6. Radi o Pananeri cana
la. Calle 35-48, Zona 7, Col. Tol edo
01007 Guatenmala, C A
Tel : [502] 591-22-93
Fax: [502] 591-22-93
Maria Antoni eta de Pani agua, General Manager

7. Radi o Cor poraci on Naci ona
6ta. avenida 24 calle Zona 9
Torre Profesional I, Nivel 9, of 903-4
01009 Quaternal a, C A
Tel : [502] 335-20-30
Fax: [502] 335-20-05
E-mai | address: RCN@t ar net. net. gt
Wb Page address: www. starnet. net. gt/ RCN
Fernando Al cazar, Ceneral Manager

Magazi nes and Busi ness Journal s:

The followi ng are sone of the | eadi ng magazi nes for business in
Quat enal a.

1. Revista Crédnica
6 aveni da 0-60, Zona 4
Edificio Torre Profesional |
Nivel 3, O. # 312
01004 CQuaterala, C A
Tel . [502] 335-1693
Fax: [502] 335-2360
E-mai | address: croni ca@uat e. net
Ana Maria de Vizcayno, Ceneral Manager
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2. Revista CGerencia
Asoci aci on de Gerentes de Quatemal a
6 Aveni da 1-36, Zona 14
01014 Guatenal a, C. A
Tel . [502] 367-49-95 to 7 / 367-50-01 to 5
Fax: [502] 367-50-06 to 7
E-mai | address: agg@uat e. net
Mari o Al fonso Gonzal ez, President

3. Revista Industria
Canara de Industria de Quatenal a
Ruta 6, No. 9-21, Zona 4
Edi ficio Canara de | ndustria
01004 Guatenal a, C. A
Tel . [502] 331-91-91 / 334-48-48
Fax: [502] 334-10-90
E-mai | address: cig@s. concyt. gob. gt
Wb page address: www. concyt. gob. gt
Luis Pedro Tol edo, D rector

4. Mundo Correrci al
Camara de Conerci o de CQuatenal a
10 Calle 3-80, Zona 1
01001 CGuatemala, C A
Tel . [502] 232-45-45 /| 253-53-53
Fax: [502] 251-41-97
E-mai | address: cantongu@uat e. net
i nf o@uat emal a- chanber. org
Wb Page Address: www. guat ermal a- chanber. org
César Estrada, President
Federico Pol 4, Manager

5. Busi ness Quatemral a
Aveni da Las Anericas 18-81, Zona 14
01014 CQuaterala, C A
Tel : [ 502] 363-17-74
Tel ef ax: [502] 363-17-74
E-mai | address: guanthanm@s. guat e. net
VWb page address: www. guat e. net/ancham
Frank Gal &an, President

J. Pricing Product

Price is a very inportant decision factor for nost Quatenal an
busi ness peopl e when sel ecting a supplier of inported goods and
services. Many Quat enal an busi ness people are accustoned to
purchasing directly fromabroad when they feel that the price of
locally available inported products or services are too high.

The Pricing of a product is based on different factors. Local
nmerchants consider the follow ng when deciding howto price a

22



product .

a) Product F.Q B. cost

b) Product freight and/or transportation cost
c) Product insurance cost

d) Consul ar fees

e) lInport duties

K. Sal es Service/ Cust oner Support

Sal es service and support ranks high in the m nds of uatenal an
buyers. U S. firnms, nore than other foreign firms, generally have
a reputation for providing good service and support. U S firns
interested in penetrating the Guatenmal an nmarket shoul d nake a
conmtment to of fer excellent service and support to their

Quat enmal an buyers, agents and distributors. This conmtnrent to
excel l ent service and support should al so be nmade clear by the U S
firmto its local agent or distributor. Poor or medi ocre service
often leads to | ower sales. The Quatenal an busi ness community is
conparatively small and word travels fast about |ocal and foreign
firms that of fer poor service and support.

Al t hough after-sales service is not included in the Conmerci al

Code, many representatives, whol esalers and retail ers provide
after-sal es service and support. This is particularly the case with
itenms such as househol d appliances, el ectronic consuner goods,

t el ecomuni cations and conputer equi pnent, other el ectronic

equi pnrent and i ndustrial machinery. There are no provisions in the
| aw regardi ng product guarantees. However, nost retailers provide
sone sort of guarantee that covers problens that occur under normnal
condi ti ons of use.

L. Selling to the Gover nnent

Sal es to governnment agencies and corporations are best achi eved

t hrough | ocal agents, distributors and ot her types of
representatives; at tines it is a requirenent. E ther way, it is
not very practical to target governnent sales if a firm does not
have anyone in Guatenala to be on the | ook out for the
opportunities and then to assist with obtaining the specifications
and neeting the deadlines for subm ssion.

The Government Procurenment Law (Decree 57-92) stipulates that al
gover nnent purchases over US$ 161, 000 nust be submitted for public
conpetitive bidding and no | ess than 5 bidders nust participate,
except when a project is considered to be so urgent as to be
declared a national energency. In the latter case the Governnent
of Quatenmal a can forgo the bidding process and nmay acquire the
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goods or services, regardless of the amount, fromlocal firns or

t hrough dealers for direct inportation. Unless otherw se

speci fied, all governnent public bidding requires foreign suppliers
to neet pre-qualification requirenments, and to submt bids through
| ocal established representatives. Covernment purchases or

acqui sitions are generally exenpted frominport duties. The period
granted for subm ssion of bids is often quite Iimted.

M Protecting Products from | PR I nfri ngenent

U.S. and other foreign encounter a various kinds of intellectual
property issues in Quatenala. Firnms with valuable intellectua
property to protect should take the | egal steps necessary to assure
that it is protected. Firns should never delegate to a | ocal

agent, distributor or business partner the job of registering
intellectual property. It should be done directly by the U S. firm
with the assistance of a Guatemal an attorney. Careful attention to
| PR issues initially can prevent problens |ater.

I ndustrial Property Registry:

Congressional Decree No. 26-73 ratified the Central American
Agreenment for Industrial Protection. This |aw established a
uni formlegal framework for all the Central American countries
regardi ng trademarks, trade nanes and expressions or publicity
jingles and signs.

Ownership of a trademark is obtained through its registration in
accordance with the above nentioned agreenent and proven with the
registry's certification, issued by a conpetent authority.

The rights granted through the registration of a trademark | ast ten
years, and may be renewed repeatedly for the sane period of time by
conplying with the requirenents established by the agreenent.

Any natural or |egal person may obtain the registration of his
trade marKks.

The Industrial Property Registrar may be contacted at:

-- Registro de | a Propiedad | ndustri al
5ta. Calle 4-33, Zona 1
Edificio Plaza Rabi, 70 N vel
01001 cQuaternal a, C A
Tel . [502] 230-16-92/7 and 230-18-22
Fax: [502] 230-16-94
E-mai | address: repiweb@oncyt.com gob. gt
Carlos Illescas, Drector
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N. Need for a Local Attorney

The professional services of a | awer are very useful in instances
i ke preparation of agency and distribution agreenents and
practically essential for registration of a new conpany,
registration of a patent or tradenmark, debt collection, property
rights, power of attorney, and trade arbitration. As a matter of
good business practice U S. business people should not share the
attorneys utilized by their |ocal business associ ates.

The following is a list of sone of the Guatermalan law firns that
have Engli sh-speaki ng attorneys and practice international
corporate law in Quatermala. The U. S. Government cannot reconmend
any particular attorney and many other qualified attorneys al so
practice business |aw in Quatenal a.

BELTRANENA, DE LA CERDA Y CHAVEZ

Aveni da La Reforma 12-01, Zona 10

Edi ficio Reforma Montufar, Torre A, Oficina 201
01010 Guatenmal a, C A

Tel : [502] 332-50-32 / 331-86-35

Fax: [502] 331-76-14 / 331-78-03

E-mai | address: fchavez@ol d. guat e. net

Contact: Luis Beltranena Val | adares

, LEONHARDT, FI SCHER Y ASOCI ADOCS
13 Calle 2-60, Zona 10
Edi ficio Topacio Azul, N vel 12, O cna. 1202
01010 CGuatenal a, C A
Tel : [502] 339-04-01 / 339-04-02 / 363-16-78
Fax: [502] 363-16-88
E- Mai | address: quasoc@ nf ovi a. com gt
Contact: Karen Marie Fischer Pivara

BONI LLA, MONTANO & TORI ELLO

Aveni da La Reforma 15-54, Zona 9

01009 CGuatenala, C A

Tel : [502] 334-40-57 / 334-40-86 / 332-60-62
Fax: [502] 332-23-61

E-mai | address: ebnytl aw@uat e. net

Contact: Rodrigo Toriello Arzu

PALOMO CAMPCS Y ASCCI ADCS

12 Calle 1-25, Zona 10

Edificio Genenis 10, Torre Norte, Ofcna. 1305
01010 Guatenmal a, C A

Tel : [502] 335-33-01/335-33-04 to 06

Fax: [502) 335-32-97

No e-mail address

Cont act: Eduardo Pal ono E
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SOTO & SOTO

Boul evard Los Préceres 5-56, Zona 10
Edificio Unicentro, Cficina 702

01010 Guatenmal a, C A

Tel : [502] 366-37-35

Fax: [502] 366-45-15

E-mai | address: soto&sot o@uat e. net

Contact: Manuel Arturo Soto

MAYORA & NMAYCRA

15 Calle 1-04, Zona 10

Edificio Plaza Céntrica, N vel 3, Oicina 301
01010 Guatenmal a, C A

Tel : [502] 366-25-31 to 34 / 366-25-36 to 7
Fax: [502] 366-25-40 to 41

E-mai | address: mayor a&rayor a@ua. gbm net
Cont acts: Eduardo Mayora Dawe

SKI NNER KLEE Y RU Z

9a. Calle 3-72, Zona 1

01001 Guatenmal a, C A

Tel : [502] 232-61-19 / 251-62-35
Fax: [502] 238-34-31

No e-mail address

Contact: Jorge Skinner Klee

MONTUFAR | NTERNATI ONAL LAW FI RM

Call e Montufar y 5a. Avenida, Zona 9
Edificio El Cortez, 50. N ve

01009 CGuatenala, C A

Tel : [502] 334-61-32

Fax: [502] 331-37-95

E-mai | address: nontl| awof f @ronet. net. gt
Contact: Lic. Rodrigo Montufar

O Performng Due D |igencel/ Checki ng Bona Fi des of Banks,
Agents and Custoners

Perform ng due diligence and checki ng bona fides in Quatenal a can
be tine consumng and difficult. There are very few sources of

i ndependently verifiable informati on about conpani es and

i ndividuals. There are no publicly Iisted Guatemal an conpani es and
conpani es do not publish information about their officers, sales or
financial information. Most conpanies are sole proprietorships and
partnershi ps, and business generally is conducted based on personal
reputation and contacts. Conpani es shoul d request bank and trade
references frompotential agents and customers. Conpanies shoul d
consult with their own U S. banks for information on Cuatenal an
banks, nost of which have correspondent banking rel ationships with
banks in Florida. Another source of information is the

I nternational Conpany Profile service, which can be ordered through
any U S. office of the U S., and Forei gn Conmercial Service (U S.
Export Assistance Center). The reports are brief and basic, but do
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contain sone information that mght be difficult for a US. firmto
obtain on its own.
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V. Leading Sectors for U S. Exports and | nvestnent

BEST PROSPECTS FOR NON-AGRICULTURAL GOODS AND SERVICES
(U.S. millions, unless otherwise noted)

A RANK OF SECTOR 1
B. NAMVE OF SECTOR Tel ecomuni cat i ons Equi prent
C | TA | NDUSTRY CODE: TEL

1997 1998 1999e
D. Total Market Size: 86.1 112.1146. 2
E. Total Local Production: --- --- ---
F. Total Exports: 2.7 3.3 4.0
G Total Inports: 88. 8 115. 4150. 2
H. Total Inports fromU.S.: 46.9 61.0 79.3
l. Exchange Rat e: 6.20 6.73 N A
Conment s:

The tel econmmuni cations nmarket in Quatemal a has changed dramatically
during the last two years. After twenty five years of being run by
the CGovernnent, the industry was finally liberalized with the
approval of the new tel econmuni cations | aw passed by the Quat enal an
Congress in 1996.

Quat enal a has been novi ng qui ckly to l'i beralize t he
t el ecommuni cations sector during the |ast two years. On Cctober 10,
1998, representatives from Tel econuni caci ones de Quatenal a ( TELGUA)
and Luca, S.A nmet in New York to sign the docunents for the sal e of
TELGUA. Luca, S. A, a Central Anerican investnent group, was the
wi nner of the bidding process for the privatizationof TELGJA. During
the neeting, Luca, S. A, announced that TELMEX (Tel ef onos de Mexi co)
was chosen to be TELGUA' S operator for a period of five years. It
al so announced that TELMEX was not only participating as an operator,
but also as an investor. TELMEX purchased at | east 49 percent of
TELGUA' S shares and is actively participating in the nodernization
process of the tel ecommunications sector in Quatemala. Until now, the
| argest buyer/inporter of tel ephone equi pnent and systens has been
TELGUA.

One of the fastest growing sub-sectors within this industry is
wireless tel ephony. COMCEL, fornerly the only wreless service
provi der, offered the service to nore than 100,000 custoners. In
August 1997, before being privatized, TELGUA awarded the U S. Conpany
NORTEL a contract to install a wireless COVA network. The first phase
of the project was finished by the tine TELGUA was sold. The system
is functional and COMCEL custoners are switching from analog to
digital technology. Conpetition in the wireless industry is expected
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to get even stronger this year. Tel efonica de Espafia recently
announced its intentions to invest nore than USD250 mllion in
infrastructure for nobile and stationary tel ephony in Quatenal a.

The market for tel ecomunications equi prent, such as faxes, telephone
sets, PBX s, answering machines and others is al so grow ng.

The inmport market for tel ecomrunications equi pment is expected to
grow at a rate of approxinmately 30 percent per year, for the next
three years. Local production includes assenbly of T.V. sets,
t el ephone sets and sone radi o conmuni cati ons equi prent .

The | argest supplier of teleconmunicationsequipnent is the US wth
nore than 50 percent of the inport market. Qther strong suppliers of
t el ecommuni cati ons equi prnent include Panama, Japan, ltaly, GCernany
and Mexi co.

Li st of the nmbst prom sing sub-sectors within the industry, along
with estimated 1999 total market size of each sub-sector (USD
mllions):

HTS NO.

85178100 Tel ephoni c intercom systens, apparatus
85173000 Tel ephone swi tchi ng equi pnent

85179000 Tel ephone switching parts 15.6
85279000 O her apparatus for radiotel ephony

85171000 Tel ephone sets

N
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85291000 Ant ennas 2
85252000 Tel ephone parts 5.3
----- O hers 1.3

BEST PROSPECTS FOR NON-AGRICULTURAL GOODS AND SERVICES
(U.S. millions, unless otherwise noted)
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A RANK OF SECTOR 2
B. NAMVE OF SECTOR Drugs & Pharmaceuti cal Products
C. | TA | NDUSTRY CODE: DRG
1997 1998 1999
est.
D. Total Market Size: 67.5 135. 0155. 2
E. Total Local Production: 28.0 30.0 32.0
F. Total Exports: 65. 2 30.5 31.0
G Total Inports: 104. 7 135.5155. 8
H. Total Inports fromU. S.: 8.3 12.3 14.1
l. Exchange Rat e: 6. 08 6. 40 7.3
Conment s:

The market for drugs and pharnmaceutical products in Quatenal a has
grown over the last few years and is expected to increase 15
percent in 1999. Total exports decreased 53 percent in 1998 and
are expected to remain steady in 1999. This is due to the fact

t hat several conpani es noved their manufacturing to Mexi co and
remained in the country as distributors.

Panama is the major supplier of pharnmaceutical products with 35
percent of the inport market share, but Panama is not a

manuf acturer. Mexico has 12 percent of the inport market share
followed by El Sal vador and the United States with 9.2 percent.

Favorabl e possibilities for inports of pharnmaceutical products
fromthe U S. and other countries are foreseen during the next
three-year period, with an estinmated annual growth of 15 percent.

Li st of the mbst prom sing sub-sectors within this industry, along
with estimated 1999 total market size of each sub-sector (USD
mllions):

3004. 9090 Medi canents for veterinary use put up in nmeasured doses

for retail sale 106. 2
3004. 2000 Medi canents in measured doses containing antibiotics
Nesoi 14. 3
3004. 3900 Medi canents in measured doses contai ni ng hornones or
ot her steroids 8.1
3004. 5000 Medi canents in measured doses containing natural or
synthetic vitamns and their derivatives 5.3

3002. 2000 Vacci nes for hunman nedi ci ne
3002. 3000 Vaccines for veterinary mnedicine
BEST PROSPECTS FOR NON-AGRICULTURAL GOODS AND SERVICES
(U.S. millions, unless otherwise noted)

3.5
3.3
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A.  RANK OF SECTOR 3
B. NAME OF SECTOR Aut onot i ve Parts/ Service Equi prment
C. |1 TA | NDUSTRY CCDE: APS
1997 1998 1999

est.
D. Total Market Size 129.0 160.0 195.1
E. Total Local Production 20.5 23.5 27.0
F. Total Exports 26. 6 25.8 27.0
G Total Inports 136. 0162. 6 195.1
H. Total Inports fromU. S. 67.3 80.6 96.7
l. Exchange Rat e: 6. 20 6.73 N A
Conment s:

| nports of autonotive parts, accessories and service equi pnment have
been growing rapidly for the past three years. Inports rose by 25
percent fromUSD136.0 mllion in 1997 to USD162.6 million in 1998.
The future for this sector |ooks prom sing. Overall, estinated
annual market growth for the next three years is 25 percent. Inports
fromthe United States grew from USD67.3 mllion in 1997 to USD8O0. 6
mllion in 1998, a 20 percent increase.

Quatenmal a inports a wi de range of autonotive parts and accessori es.
These products are inported from the United States and 54 other
countri es. Approximately 20 percent of autonotive parts and
accessories inported into Quatenal a are used or reconditioned. Used
tire inports account for approximately 12 percent of all tire
i mports.

During 1998, CQuatenala exported USD25.8 mllion mainly to countries
within the Central Anerican region. Exports decreased 3 percent
bet ween 1997 and 1998. It is expected that exports will pick up
during 1999, increasing at a rate of 5 percent per year during the
next three years. Exports consist mainly of |ocally produced tires
(UsD22.7 million in 1998), with sone exports of bodies for buses,
radiators, batteries, wndshield or l|amnated safety glass,
conpressors, filters, jacks, hoists, ball bearings, spark plugs,
magnet o dynanos, body stanpings, brake druns, rotors, airbags, and
seats. Not all of the above nentioned products are manufactured in
Quat enmal a, however, they are inported and then re-exported to ot her
countries in Central Anerica.

Local production of certain itens is also growing due to the high
retail price of sonme inported parts and accessories and the grow ng
nunber of vehicles in circulation. Mdst vehicles in circulation in
Quatenal a are Japanese or European, nevertheless, sales of U S
vehicles are increasing rapidly. Sales of new vehicles are also
gr ow ng.
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Gowh in the nunber of autonobiles in Guatemala has led to an
increase in the nunber of retail dealers of spare parts and
accessories, as well as autonotive repair shops throughout the
country. Today, there are nore than 600,000 vehicles registered in
Guat emal a, and the vehicle gromh rate is projected at 15 percent
annual | y.

Li st of the nmbst prom sing subsectors within the industry, along
with estimated 1999 total nmarket size of each subsector (USD
mllions):

HTS NO
40111000 New pneunatic tires 10.6
40112010 O a kind used on buses or trucks,

radi al 15.7
40112090 QG her tires for buses or trucks 4.3
40122000 Used pneumatic tires 2.4
40131000 Inner tubes of rubber, notor car 1.3
40169900 Vul cani zed rubber mechanical articles

for notor vehicles 1.0
68131000 Brake |inings and pads 2.4
84099100 (O her parts suitable for use solely or

principally with engi nes of headi ng

8407/ 8408 15.9
84099900 O her parts 7.5
84139100 Parts of fuel injection punps for

conpressi on-ignition engines 4.5
84143000 Conpressors of a kind used in

refrigeration equi pnent for notor

vehi cl es 5.8
84212300 G| and fuel filters for internal conbustion

engi nes 5.5
84213100 Intake air filters for internal conbustion

engi nes 2.7
85119000 Parts for other equi prent 2.4

BEST PROSPECTS FOR NON-AGRICULTURAL GOODS AND SERVICES
(U.S. millions, unless otherwise noted)
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A. RANK OF SECTOR: 4
B. NAMVE OF SECTOR: El ectric Power Gen. & Distr.
C. | TA | NDUSTRY CCDE: EDP

1997 1998 1999*
D. Total WMarket Size: 55.8 89.4 109.0
E. Total Local Production: 19. 3 21.0 24.0
F. Total Exports: 1.4 2.0 3.0
G Total Inports: 46. 9 70. 4 88.0
H Tot. Inports fromU.S. 30.9 41. 4 51.7
| . Exchange Rate: 6. 05 6. 40 6. 45

* Estimates:

Conment s:

The market for electrical power generation, distribution equipnent
and materials in Quatenal a keeps growi ng. Total inports for this
product category increased by approxi mtely 25.0 percent from 1998
to 1999. Quatenmla inported U.S. $ 70.4 mllion

in 1998, while inports for 1999 are estinmated at about $ 88.0
mllion. The U S. share of the inport market for 1998 was $ 51.7
mllion (59 percent). The increase shown in total inport and
donestic production is due to additional investnents in power
generating projects as a result of the new electricity law now in
effect. This | aw gives certain advantages to new investors in the
electricity generating subsector.

It is estimated that by the end of 1999 the total production
capacity will be 1500 MN The present generating capacity is
approximately 1015 MN Qher suppliers of power generating and
di stribution equi pnent include Germany, Japan, Taiwan, Brazil,
Italy and Mexi co. Domestic productionis |limted to certain types
of conductor wre and cables, connectors, termnals, swtch
boxes, transfornmers (assenbly) and switch , posts, towers and

ot her rel ated products.

Following is the list of the nost prom sing subsectors within the
sector along with the estinmated 1999 narket size of each
subsector (USD mllions):

HTS NO  DESCRI PTI ON VALUE
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850134 El ectrical / Gas Generators 24.2

841013 Hydraul i ¢ Tur bi nes 8.0
854459 Cooper El ectrical Conductors 9.5
850300 Parts for generators 9.0
850213 El ectr. Generators over 375 Kw 4.0
850161 El ectr. Generators under 75 Kw 3.5
850133 El ectr. CGenerators over 75 Kw

840219 El ectr. Steam CGenerators

902830 El ectricity Meters

854890 El ectrical Boards, Panels, Consols

850420 D electric Transforners

850430 El ectric Transformers

850164 G her Electric Conductors 3.0

854420 El ectrical Coaxial Cable

854459 QO her Cooper electr. Conductors

853650 El ectrical Sw tches

850112 Cenerators under 37 Kw

850132 Cenerators under 75 Kw

853620 Automatic Crcuit Breakers

853628 G her Crcuit Breakers

850140 El ectr. Motors AC Single phase 2.2
853649 El ect r o- Mechani cal Breakers

850432 Transformers over 1 Kw (to 16 Kw)

850422 Transfornmers over 650 Kw (to 10. 000 Kw) 3.5

GIw DN WWWW ~WWWhkW
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BEST PROSPECTS FOR NON AGRI CULTURAL GOODS AND SERVI CES
(U S mllions, unless otherw se noted)
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A RANK OF SECTOR 5
B. NAME OF SECTOR Construction Equi prent
C. | TA | NDUSTRY CODE: CON
1997 1998 1999
D. Total WMarket Size: 63.0 100. 6105. 9
E. Local Production: = @ ---------------
F. Total Exports: 1.4 2.5 3.1
G Total Inports 65.0 103.1109.0
H. Tot. Inports fromU. S 37.6 73.5 82.0
l. Exchange Rat e: 6.05 6.40 6. 45
* Esti mat es:
Comment s:

Despite a snall decline during 1996 and the begi nning of 1997,
Quatenala is a growing market for inports of construction

machi nery and equi pnent. The inport market for construction

equi pment grew 20.3 percent from 1997 to 1998 and is expected
to grow 25 percent between 1998 and 1999. For the next three to
four years, the construction nmachinery inport market could
increase 35 to 40 percent. Estimates show that inports will grow
from$ 109 mllion in 1999 to $ 114 mllion in 2000. Inports from
the U S. should reach $ 82 mllion in 1999.

| nports of construction equi pnment into Guatemal a i ncludes, but is
not limted to track type tractors, notor graders, planers,

| evel ers, excavators, front | oaders, scrapers trenchers, dunp
trucks and snmall tractors (Tontats). It is estinmated that between
35 to 40 percent of the construction equi pment and nachi nery
inmported into Guatenala, is used equi pnent, mainly front |oaders
(Wheel type), cranes, small tractors, bulldozers, excavators,
pavi ng and recycling machi nes, graders, dunp trucks and ot hers.

Quatenal a al so inports construction equi pnent from Germany, Japan
Italy, Brazil, Mexico and DennarKk.

Following is the Iist of the nost prom sing subsectors wthin the
sector along with estimated 1999 mar ket size of each subsector
(USD m | Iions)
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HTS NO  DESCRI PTI ON VALUE

842911 Bul | dozers, angl e dozers, new

842919 Bul | dozers, angl e dozers, used 3.4

870190 Used construction tractors

842951 Front | oaders

842960 Tanpi ng nmachines, road rollers (used)

842959 Shovel s, backhoes, ditchers, trenchers

843149 Attachnents for the previous category
(842959)

847420 Crushing or grinding machi nery

847910 Pavi ng nmachi nery

870130 Track laying tractors

843061 Soi | conpactors

842952 Excavators

870899 Parts and Accessories
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BEST PROSPECTS FOR NON-AGRICULTURAL GOODS AND SERVICES
(U.S. millions, unless otherwise noted)

A RANK OF SECTOR 6
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NAMVE OF SECTOR Food Processing & Packagi ng

Equi prent
C. | TA | NDUSTRY CODE: FPP

1997 1998 1999

(ACTUAL) (ACTUAL) ( ESTI MATED)

D. Total WMarket Size: 58.9 72.9 86. 3
E. Total Local Production: 22.6 26.0 29.9
F. Total Exports: 2.8 1.8 2.0
G Total Inports: 39.1 48. 7 58. 4
H. | mports fromU. S.: 20. 2 22. 7 25. 4
l. Exchange Rat e: 6.19 6.40 N A
Comment s:

The market for food processing and packagi ng equi pnent in

Quat enal a has grown over the last few years and is expected to
rise to USD 86.3 mllion in 1999. For the next three years the
market is expected to grow approximately 20 percent per year.

The United States is the major supplier of food processing and
packagi ng equi prrent and enjoyed a 47 percent market share in 1998.
The United States' mmjor conpetitors are: Germany with 10%
Spain and Mexico with 8% each; and Italy with 6%

Food processi ng and packagi ng equi pnent nmade in the United States
enjoys a high level of recognition and acceptance, and a
reputation for high quality.

There is great potential in Guatermala for food processing and
packagi ng machi nery. Many new conpani es have been established as
agro-industrial plants, both for |ocal consunption and for export
pur poses.

Li st of the nmbst prom sing sub-sectors within the industry, along
with estimated 1999 total market size of each subsector (USD
mllions):

8422. 3090 Packagi ng machi nery, including cleaning,
bottling, filling and sealing bottles, cans 11.
8438. 9000 Parts for food and beverage processi ng nach
8438. 3000 Machi nery for sugar preparation
8479- 2000 Mach for extract of prep of animal or veg oil 3.8
8437.8000 Mach for mlling or working cereals and veg.
8422. 4000 Packi ng or wrappi ng machi nery
8422.9095 Parts for machinery to cleanse, dry and sea

ww h~or
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cont ai ners 3.4
8438. 8000 Machinery for the preparati on and nmanufacture

of food and beverages 3.3
8422. 8000 Packi ng and w appi ng machi nery 2.9

8437.8000 Mach for mlling or working cereals and veg. 2.6
8438. 1000 Machi nery for sugar preparation 2.5
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*Food manufacturers are buying both new and reconditi oned/ used
machi nery.

BEST PROSPECTS FOR NON-AGRICULTURAL GOODS AND SERVICES
(U.S. millions, unless otherwise noted)

A RANK OF SECTOR 7
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B. NAMVE OF SECTOR Hot el and Restaurant Equi prent
C. | TA | NDUSTRY CODE: HTL
1997 1998 1999
(ACTUAL) (ACTUAL) ( ESTI MATED)
D. Total Market Size: 25.9 33.8 40. 8
E. Total Local Production: 14. 4 17.3 20. 8
F. Total Exports: 3.4 3.9 4.5
G Total Inports: 14.9 20. 4 24.5
H. | mports fromU. S.: 10.6 12.9 15.5
l. Exchange Rat e: 6.19 6.40 N A
Conment s:

Hot el and restaurant equi prent and supplies are in great demand in
Quatenmal a. New franchises in the restaurant industry are being
opened on a regular basis. Snall fast food restaurants are very
popul ar. New restaurants of this type are opened every week

t hr oughout CQuatemala. A new Intercontinental Hotel is under
construction as are many snaller hotels and apart-hotels.

The United States is the leader in this industry with a narket
share of 63.1 percent. |Its closest conpetitor is Mexico with 15.4
percent of the market, followed by N caragua with 3.5 percent,
Panama with 3.4 percent and Italy with 3.2 percent.

The growth potential for the hotel and restaurant equi prent
i ndustry has been estinmated at between 18 and 20 percent per year
for the next couple of years.

Li st of the nmbst prom sing sub-sectors within the industry, along
with estimated 1999 total nmarket size of each subsector (USD
mllions):

8516. 5000 M crowave ovens 2.0
8418. 3000 Freezers of the chest type

8418. 1000 Conbi ned refrigeration/freezers, conpressor type
8516. 4000 El ectric laundry pressing nmachi nes

8419. 8100 Cooki ng stoves, ranges and ovens

8516. 6000 Gt her electric grills, barbecues, warners, heaters
8509. 8000 Ot her electric apparatus and appliances

PEPEEEE
ARBROOO®

B. Best Prospects for U.S. Agricultural Products
A. N/A

B. Apples

C. N/A
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1997 1998 1999

(Revised) (Revised) (Preliminary)

(U.S. Million $)
D. Total Market Size N/A N/A N/A
E. Total Local Production N/A N/A N/A
F. Total Exports 0.0 0.0 0.0
G. Total Imports 5.3 5.8 6.3
H. Total Imports from U.S. 5.1 5.6 6.0
Comments:

Guatemalan apple imports from the U.S. have grown steadily in the
past five years, even though imports continue to be under a Tariff
Rate Quota. During 1997, the apple TRQ was set at 5,000 MT.
Imports for 1998 were registered at 5815 MT. The import duty under
the TRQ is set at 12 percent. Imports out of the TRQ have to pay
25 percent import duty. Apple importers have to pay an additional
Q00.07 cents (US $1.00 / Q6.30 ) per pound of apples imported into
the country, under the concession they made during 1996. This
arrangement has not affected apple imports.

The Tariff Rate Quota for 1999, is set at 7,500 MT.

The apple market continues to grow each year. Apple distributors
are very aggressive in their marketing strategies, making the
product available in supermarkets and open-air markets during most
of the year. The most popular imported varieties include Red-
Delicious, Golden- Delicious, Fuji, and Gala. The United States
continues to be Guatemala’s largest supplier of apples, and Chile
is its closest competitor.

40



A. N/A
B. Cotton
C. N/A
1997 1998 1999
(Revised) (Revised) (Preliminary)
(U.S. Million $)
D. Total Market Size N/A N/A N/A
E. Total Local Production N/A N/A N/A
F. Total Exports 0.0 0.0 0.0
G. Total Imports 50.2 52.7 55.3
H. Total Imports from U.S. 42.6 45.6 49.0
Comments:

Guatemala’s cotton imports during the past five years have shown
tremendous growth. U.S. cotton exports to Guatemala increased
from U.S. $13.8 million in 1993 to U.S.$45.6 million in 1998.
This upward trend is expected to continue as the textile industry
in Guatemala continues to grow. During 1998, U.S. continued to be
the largest exporter of cotton to Guatemala, followed by Mexico,
which exported around 6,000 MT. However, U.S. is expected to
continue to be the largest supplier of cotton to Guatemala, since
these other countries are not considered consistent suppliers.
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A. N/A
B. Planting Seeds
C. N/A
1997 1998 1999
(Revised) (Revised) (Preliminary)
(U.S. Million $)
D. Total Market Size (MT) N/A N/A N/A E.
Total Local Production N/A N/A N/A
F. Total Exports 0.0 0.0 0.0
G. Total Imports 4.6 4.8 5.1
H Total Imports from U.S. 3.7 4.1 4.4
Comments:

Guatemala’s Non-Traditional Products export market continues to
grow each year, and in order to keep competitiveness 1in the
market, agriculture producers import high-quality planting seeds
from other countries. Agriculture producers in Guatemala import
vegetable seeds, flower seeds, fruit seed, tree and shrub seeds,
grasses for pasture, forage seeds, and field crop seeds. The
largest seed importer is the vegetable sector, which includes sweet
corn, beets, cauliflower, onion, pepper, broccoli, cabbage, carrot,
radish, cucumber, lettuce, squash, tomato, and others. Leguminous
vegetable seeds include peas, chickpeas, red and other bean
varieties seeds. Fruit seeds include, cantaloupe, melon and
watermelon. Field crop seeds imported during 1998 included corn
seed, sorghum seed, soybean seed, and cotton seed.

United States supplied Guatemala with over 85 percent of their
imported seed. Other seed competitor countries include Holland,
Mexico, and Brazil.
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A. N/A
B. Poultry
C. N/A
1997 1998 1999
(Revised) (Revised) (Preliminary)
(Metric Tons)
D. Total Market Size 129,000 135,450 142,150
E. Total Local Production 117,000 123,000 129,000
F. Total Exports 605 650 650
(US Million $)

G. Total Imports from U.S. 11.9 MT 13.1 MT 13.8 MT
Comments:

Guatemala’s poultry import quota for 1999 remains at 7,000 MT as in
1998. But even though the tariff rate quota was set at this level
poultry imports reached 13,000 MT during 1998. The demand for U.S.
poultry has increased tremendously and is expected to continue
during the coming years. The current duty under the poultry tariff
rate quota is set at 15 percent. The out-of -quota duty is 45
percent. The valuation policy of charging $.56/1b is still imposed
on poultry parts imports regardless of the import invoice value.
The United States is the largest exporter of poultry and poultry
products to Guatemala. Small quantities of poultry imports were
registered from El1 Salvador, Honduras, Costa Rica and Mexico.
Poultry products from the United States are viewed by Guatemalan
consumers as having superior quality.
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A. N/A
B. Red Meats
C. N/A
1997 1998 1999
(Revised) (Revised) (Preliminary)
(U.S. Million $)
D. Total Market Size (MT) 56,000 52,000 50,000
E. Total Local Production 54,000 49,000 47,000
F. Total Exports 1.6 0.0 0.0
G. Total Imports 4.2 5.2 5.5
H. Total Imports from U.S. 0.72 2.1 2.5
Comments:

Guatemala use to be a large meat exporter (2,000 MT and total
production of about 54,000 MT of beef in 1997), but due to a drop
in prices, production declined and imports have become an important
source of meat for local consumption. There is still some local
production, however, irregular quality is a problem in local
markets. Hotels and fine restaurants need a consistent high-
quality supply of high-grade cuts of beef. More and more, hotels
and restaurants are priding themselves by advertising AImported
U.S. meats in their menus. Currently, the tariff on fresh and
frozen red meat is 0 percent within the quota and 30% outside the
quota. Central American countries pay the quota tariff as well and
Nicaragua is a big exporter to this market. The Government of
Guatemala established a Tariff Rate Quota of 1595 for 1999.

A. N/A
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B. Fruit and Vegetable juices

C. N/A

1997 1998 1999

(Revised) (Revised) (Preliminary)
(U.S. Million $)

D. Total Market Size (MT) N/A N/A N/A
E. Total Local Production N/A N/A N/A
F. Total Exports N/A N/A N/A
G. Total Imports 6.6 7.0 7.5
H. Total Imports from U.S. 1.0 1.5 2.0
Comments:

Guatemala’s market has a large variety of soda and non-soda soft
drinks, the market is slowly opening to more soft drinks from
foreign countries. Although the Guatemalan beverage industry is
growing constantly, there is only a limited quantity of frozen
juice concentrates on the shelves, almost all imported. This is
part due to the relative newness of the market and the abundant
supply of fresh juices, particularly citrus. Guatemalan consumers
perceive U.S. fruit and vegetable juices as high quality products,
and the marketing strategy should be directed in this area,
although price is still an important factor. During 1998, the
processed fruit and vegetable imports from the United States
increased 23%. Guatemala’s total imports of fruit and vegetable
juices totaled U.S. $7.0 million dollars, of which U.S.$ 1.5
million dollars were imported from the United States. Closest
competitors for fruit and vegetable juices are Mexico, Honduras,
Argentina, and El Salvador.

A. N/A
B. Grapes
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C. N/A

1997 1998 1999

(Revised) (Revised) (Preliminary)
(U.S. Million $)
D. Total Market Size (MT) N/A N/A N/A
E. Total Local Production N/A N/A N/A
F. Total Exports N/A N/A N/A
G. Total Imports 5.4 5.1 5.6
H. Total Imports from U.S. 4.5 4.5 5.0
Comments:

Guatemala’s market for fresh fruit has grown tremendously in the
past few years. Consumers can now consume grapes year-round due to
the availability in the market. When there is no U.S. production
available at certain months during the year, Chile supplies the
Guatemalan market with grapes. Consumption levels of grapes are
higher during Christmas season. Chile is the United States’
closest grape competitor. During 1998, U.S. supplied Guatemala
with 88 percent of its grapes, followed by Chile with 9 percent and
Mexico with 3 percent. The most popular varieties imported into
the country are Emperor, Red Globe and Thompson seedless grapes.
U.S. exports of grapes continue to have great growth potential in
the Guatemalan market.

A. N/A
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B. Dairy Products

C N/A

1997 1998 1999

(Revised) (Revised) (Preliminary)
(U.S. Million $)

D. Total Market Size N/A N/A N/A
E. Total Local Production N/A N/A N/A
F. Total Exports N/A N/A N/A
G. Total Imports 53.4 55.0 56.6
H. Total Imports from U.S. 3.8 4.2 4.6
Comments:

In Guatemala, almost 90 percent of the dairy consumption is
imported. Powdered milk is a very competitive market segment.
Only 10 percent of the supply in the local market is made in
Guatemala. U.S. closest competitors are New Zealand, Denmark,
Holland, Costa Rica, Ireland, United Kingdom, and Panama. Mexico
and Costa Rica have placed themselves in a good market situation
with a UHT milk with no need of refrigeration with respectable
success, indicating that the market is in search of something new
of a higher quality and definitely, better packaging.

Guatemala’s total dairy imports from U.S. and other countries
reached US$55.0 million dollars during 1998, from which US$4.2
million were imported from the United States. Price differentials
of products from the United States and those from Guatemala, may
reach to more than 100 percent. However, the packaging, labeling
and quality of U.S. product is typically superior. The U.S.
department of Agriculture has a program called Dairy Export
Incentive Program (DEIP) in order to promote U.S. dairy products
exports to other countries.

C. Significant Investment Opportunities
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With the continued expansion in the number of supermarket chains
and the related increase in frozen food demand there is a need to
build facilities to better transport, handle and store frozen
products. The major supermarkets and food distributors agree there

is a need to improve infrastructure throughout the frozen food
chain, but they are hampered by excessively high interest rates and
a lack of experience in the field to make the needed investment.
Many of these companies have expressed interest in working with
U.S. companies in a joint wventure to improve the frozen food
industry in Guatemala.

A very important area of the economy that offers significant
investment opportunities is the electric power sub-sector.
Guatemala's current generating capacity is approximately 1000 MW
and less than one half of the population currently has access to
electricity. The demand is growing and the government has stated
that it is looking to the private sector to take the lead in
expanding service capacity. The Guatemalan Congress approved a new
electricity law, which is de-monopolizing the sub-sector and
clarified the growing role for the private sector. Six U.S. firms
are constructing and/or already operating thermoelectric power
plants in Guatemala and many other U.S. firms are providing
equipment and services to Guatemalan power plant projects. The
government plans to complete the privatization of the Guatemalan
Electric Company (EEGSA) during 1998 and has plans to privatize
parts of the National Electrification Institute (INDE).

Telecommunications is a prime area for foreign investment. The
Guatemalan Congress passed a new telecommunications law that opened
the sector to private investment and competition. Guatemala has
one of the lowest penetration levels of telephone service in the
hemisphere and the Government of Guatemala has identified this as
one sector where significant advances must be made between now and
the year 2000. The state-owned telephone company TELGUA/GUATEL has
made significant investments in the last two and half years
expanding and modernizing the network; last year NORTEL was awarded
a large contract to construct a PCS network for the company. As a
result of the new telecommunications law, there are already 14
firms that have interconnection agreements in place with
TELGUA/GUATEL, five of which will begin offering competitive
services before the end of 1998. The government currently is in
the process of allocating all remaining frequencies and privatizing
TELGUA/GUATEL.

V. Trade Regul ati ons and Standards
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(1)

A. Trade Barriers, Tariff and Non-Tariff Barriers

Exporters to CGuatenmal a enjoy an increasingly open trade regine.

I nports are generally not subject to non-tariff trade barriers,
t hough there are historical cases of arbitrary custons val uati on and
excessi ve bureaucratic obstacles. The Governnment of Quatenala
applies the Cormon External Tariff schedule of the Central American
Common Market (CACM to alnost all agricultural and industrial goods.
Tariffs range fromzero to 15 percent, with the majority of products
in the zero percent category being capital goods and industrial
i nputs. The 10 percent val ue added tax (IVA), to which all locally
produced and i nported goods are subject, is also collected at the
port of entry.

Tariffs for 1999

Conplying with the tariff reduction agreenent, and the
Government al Agreenent 483-96, the Mnistry of Econony of
Quat emal a has reduced tariffs as foll ows:

In 1999 For products with a the tariff was reduced
tariff of: to:
7 % 5%
12 % 10 %
17 % 15 % *

The 17 %tariff was reduced to 15 % wth the exception of tires,

where the tariff reduction will happen as foll ows:

1999 18 % 2001 16 %

2000 17 % 2002 15 %

The Mnistry Council is still working on this tariff adjustnent to
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conply with the Governmental Agreenent 483-96.

The tariff for textiles and manufacture of textiles, which
currently has tariffs up to 26 percent, will be reduced by year
2005 to 15 percent for finished goods and 10 percent for
unfi ni shed goods. 1In 1999 shoe tariffs decreased from 29 percent
to 28 percent, and will probably be reduced one percent every
year.

Wil e Guatenal a has significantly liberalized its trade policies,
it nowinposes TRQs for corn, rice, wheat and wheat fl our,

appl es, pears, poultry neat and poultry by-products (either fresh,
frozen, or refrigerated, with some exceptions), and fresh and
frozen red meat. In many cases these TRQ s are designed to be

used like “variable |levies” as the GOG sets the TRQ s seasonal |y
and/ or provides for increases in the in-quota tariffs if export
prices fall. However, because U S. prices have been so high,

t hese vari abl e-| evy provisions have not been inplenented. For
this reason, technically Guatenala is neeting its WO obligations.

Tari ff/ Quot as

Tariffs and quotas vary depending on the product. Tariffs could
be anywhere fromO percent for raw materials, up to 28 percent in
sonme products, 15 percent being the usual tariff on finished
products.

Quatenmal a, along with other Central American countries, has nade a
tariff reduction agreenent. The agreenent is intended to nmaintain
| ower costs of inported products.

Tariff rate quotas are in place for the follow ng products as of 1999
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Description QUOTA (Metric
Tons)
Poultry neat and edi ble poultry 7, 000

nmeat byproducts, fresh, frozen

or refrigerated (with sone

exceptions)

Fresh and frozen red neat

Appl es and pears

Wheat, hard wheat and ot her

Yel | ow corn

Ri ce

VWheat fl our

Qut si de quot a

1,595 0%
Qut si de quot a

7, 500
Qut si de quot a

391, 322
Qut si de quot a

401, 820
Qut si de quot a

29, 000 paddy
MIIed
Qut si de quot a

17,984
Qut si de quot a

* Information fromthe Mnistry of Econony

VI,

| nvestnrent d i mate

A. 1. Openness to Foreign Investnent

15%

12%

Tari ff

45%

30%

25%

1. 20%
6%

5%
35%

0%
20%
40%

8. 28%
15%

Many U.S. and other foreign firnms have active investnents in
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Quatenmal a. Though GQuatenala in 1998 passed a new foreign
investment law to streamine and facilitate foreign investnent,

ti me-consum ng adm ni strative procedures and occasional arbitrary
i npediments are still areality. There are no inpedinments to the
formation of joint ventures or to the purchase of |ocal conpanies
by foreign investors, but the absence of an equities market in
whi ch shares of publicly traded firnms are exchanged makes

acqui sitions or takeovers virtually inpossible. Mst foreign
firms operate as locally incorporated subsidiaries.

Al firms, domestic and foreign, wishing to operate in Guatenal a
nmust formally incorporate, publish their intent to conduct

busi ness, agree to Guatenalan | egal jurisdiction and register with
the Mnistry of Econony. Foreign firns are subject to additional
regi stration procedures, which usually delay final incorporation
much | onger than for a |l ocal conmpany. The additional requirenents
i ncl ude: denonstrating sol vency; depositing operating capital in a
| ocal bank; supplying financial statenments; agreeing to fulfill

all legal obligations before | eaving the country; and the

appoi ntnent of a Quatemalan citizen or foreign resident (with work
permt) as |egal representative. The requirenents are not used
specifically to screen or discrimnate against foreign conpanies,
but the government recogni zes that the procedures are

di sincentives to investnent.

Foreign investnent is restricted in only a few sectors consi dered
to be strategic. Donestic airlines and ground transport conpani es
nmust be 60 and 51 percent uatenal an-owned, respectively. 1In the
case of ground transport conpanies, the restriction will be
decreased gradual ly through 2004, when foreign conpanies wll be
permtted to own 100 percent of total share capital. There are no
restrictions on foreign investnent in the tel ecomunications
sector.

During the |l ast two years the governnent has privatized a nunber
of state-owned assets or conpani es and has encouraged foreign
participation. A 50-year concession to operate the railroad
(FEGUA) was won by a U. S. bidder. The state-owned power

di stribution conpany (EEGSA) spun-off its power generating assets
and in 1998 sold 80 percent of its stock; the state-owned power
production conpany (I NDE) was al so privatized and sold its
distribution activities in 1998. Last year the concession to
operate the postal service was granted to a private Canadi an
entity. The state-owned tel ephone conpany, TELGUA, was sold to a
private local investor group in Novenber 1998. |In nost cases,
US firns were active participants in the privatization process
and conpeted equally with domestic and other foreign firns.

Subsurface mnerals and petroleumare property of the state.
Concessions for exploitation are typically granted through
production-sharing contracts which, in the past, were negoti ated
in a non-transparent nmanner
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Tariffs are based on the Common Duty System (SAC) of the Centra
Anerican Cormmon Market (CACM. |In nost cases, tariffs range between
0-15 percent.

Quat enmal an exports enjoy preferential access to the U S. narket

t hrough the Caribbean Basin Initiative (CBI) and the Cenerali zed
System of Preferences (GSP). As a result of these prograns and
favorabl e agricultural conditions, nontraditional exports, e.g.,
textiles, flowers and seasonal fruits and veget abl es have enjoyed
very healthy grow h over the | ast decade. Prospects for continued
gromh in these sectors are good.

A 2. Conversion and Transfer Policies

The right to hold private property and engage i n busi ness
activities is specifically recogni zed by the CGuatenal an
Constitution, and foreign private entities have the right to
freely establish, acquire and di spose of virtually any type of

busi ness interest. (Quatemala s foreign investnent |aw protects
the investor’s right to remt profits and repatriate capital. The
current law requires all foreign exchange to be deposited daily
with the Central Bank, but in practice there are no restrictions
on converting or transferring funds associated with an investnent
(or otherwise) into a freely usable currency at a market-clearing
rate. U S dollars are freely available and easy to obtain within
t he Quat enmal an banki ng system Though there are no | egal
constraints on the quantity of remttances or any other capital
flows and there have been no reports of unusual delays in the
remttance of investnent returns, the Central Bank does have the

| egal authority to inpose restrictions and on several occasions
has reasserted this prerogative.

Sone banks of fer “pay through” doll ar-denom nated accounts in which
t he depositor nmakes deposits and withdrawal s at a | ocal bank with

t he actual account naintai ned on behalf of the depositor in a US.
bank. The Central Bank’s policy board has decided to permt

Quat emal an banks to begin offering doll ar-denom nated accounts,

but regul ati ons governing these accounts have not yet been issued.

Capital can be transferred from Guatenala to any ot her pl ace

wi thout restriction. Quatenmalan investors historically have not
been maj or investors in businesses outside of the country, with
t he exception of investnents in neighboring countries.

A. 3. Expropriation and Conpensati on

The constitution prohibits expropriation except in cases of
em nent domain, national interest, or social benefit. The foreign

53



i nvestment | aw requires advance conpensation in cases of
expropriation.

A 4. Dispute Settlenent

The Government of Quatenal a has signed the United Nations
convention on the recognition and enforcenment of arbitral awards
(New York convention) but has not signed the convention on the
settlement of investnent disputes between states and national s of

other states (“ICSID’). Though the United States CGovernnent has
urged Quatermal a to agree to the subm ssion of investnent disputes
to international arbitration, Quatermala has cited specific
constitutional prohibitions against requiring international
arbitration. The foreign investnent |aw permts internationa
arbitration or alternative resolution of disputes, if agreed to by
the parties.

In principle, Quatenal an procedures for enforcing agreenents do
not differ significantly fromthose of the United States. In
practice, however, the process is |less transparent, nore

cunber sone and poorly inplenmented. The tinme required to conplete
t hese procedures can be significant and Guatenal a does not all ow
the parties to proceed to arbitration or obtain a default award
until those procedures are conpleted. The procedures for
enforcing foreign awards are even nore cunbersone. The party
agai nst whom enforcenent is sought can rai se a nunber of
procedural objections through the local judicial process in a
manner that is inconsistent with the New York conventi on.

A.5. Performance Requirenents/Incentives

Quat enal a does not i npose performance, purchase or export
requirements. There are no conditions on |ocations in specific
geographi c areas or on the percentage of |ocal content in
producti on.

Wth the new Foreign Investnment Law, CGuatenala elimnated
remai ning trade-related investnent restrictions(TRIMS). Recently,
Quatenmal a sent its notification of conpliance to the WO

Wth few exceptions, investnment incentives are specified in |aw
and available to both foreign and CGuat enal an i nvestors wi t hout
di scri mnati on.

The maj or Quat emal an incentive program the Drawback | ndustry Law,

is aimed at “maquil adoras” - nmanufacturing or assenbly operations
for which over half of the machinery, supplies, and conponents are
i nported and the conpl eted products are exported outside the

Central American area. Incentives include a one-year suspension
of duties and val ue added taxes on each inportation of machinery
and production inputs. Investors are also granted a 10-year
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i ncome tax exenption. These incentives do not exist for several
agricultural, petroleumand forestry products.

The government al so provides other incentives for sone forestry,
m ni ng, tourismand petrol euminvestnents:

--Property owners who engage in reforestation activities may
gqualify for fiscal incentives through the national institute of
forests (I NAB);

--Mning and renewabl e energy projects qualify for duty-free

i nports of goods that are not produced |ocally. Capital goods
used in hydro-electric projects (but not thernoelectric) nmay be
i nported duty free;

--Firnms devel oping projects in designated national tourism zones
are eligible for several fiscal incentives for 10 years,
including the inportation of duty-free goods not nmanufactured in
Central America and i ncone tax exenption on revenues com ng from
t he new i nvest nent.

--For petrol eum production, 100 percent of exploration and
drilling expenses are recoverable. Petroleuminvestors are
eligible for tax-free inports of nost inputs for five years and
suspensi on of duties without bond on itens to be re-exported.

A.6. Right to Private Omership And Establ i shnment

The right to hold private property and engage in business activity
is recogni zed in the Guateral an constitution. The new foreign

i nvestment | aw specifically notes that foreign investors enjoy the
sane rights of use, benefit, and ownership of property as afforded
Quat enmal ans. These rights are subject only to the limtations

i nposed by the Quatemal an constitution and are inposed equally on
Quat enmal ans and foreign investors alike.

A.7. Protection of Property R ghts

Quatenmal an | aw permts foreigners to acquire, hold and di spose of
real property and tangi bl e personal property with few
restrictions. Foreigners are prohibited from owning | and

i medi ately adjacent to rivers, oceans and international borders.

Mort gages are avail able to both home and busi ness purchasers,
t hough in practice, few banks offer |oans for residential real
estate for longer than five year terns.

The | egal systemis accessible to foreigners and does not
discrimnate on the surface; however, in practice it favors a “hone

t eant accustoned to naneuvering a case through the process. One
cannot stress too strongly the need for investors to secure
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reliable | ocal counsel

Protection of intellectual property is inadequate and a potenti al
i npedi ment to investnment. Enforcenent nmechani sns and penal ties
are weak, and an overburdened, poorly trained judiciary does not
understand the issue. A 1997 anmendnent to the penal code
classified intellectual property rights violations as subject to
private action vice governnent action.

Quat enal a passed a new copyright aw in March 1998 and sone
private businesses have used the provisions of this lawto
initiate civil actions against PR violators. A new cable

tel evision | aw has been pendi ng since August 1997 and the
Government is reportedly drafting a new law to protect patents
trademar ks, and other industrial property.

The Cuat emal an Gover nnment has established a TRIPS nai | box, as
required by its adherence to the TRIPS agreenent, and a nunber of
applications -- primarily pharmaceuticals -- have been received.

Quatenmala is not in conpliance with its TR PS Agreenent
obl i gati ons.

A. 8. Transparency of the Regul atory System

Bureaucratic hurdles are common for both donmestic and foreign
conpani es. Regul ations, where they exist, often contain few
explicit criteria for government adm nistrators, resulting in
anbi guous requirenments that are applied inconsistently or
retroactively by different governnment agencies.

Public participation in the promul gation of regulations is rare
and there is no consistent |egislative oversight of adm nistrative
rul e-maki ng. Custons adm nistration has historically been a
problem area with inconsistent classification and val uati on of

i nports, frequent delays and w despread corruption. The recent
creation of the sem -autononous Superintendency of Tax

Adm ni stration (SAT) should inprove custons operations, though in
the short-termthere has been a nunber of adm nistrative

bottl enecks that may be attributable to the novelty of newy

i npl enent ed regul ati ons and procedures.

A.9. Efficient Capital Markets and Portfolio |Investnent

Quatenal a’s 35 commerci al banks have an estimated USD 5.0 billion
in assets. The five |argest banks control about 40 percent of
total assets. In addition, there are 20 non-bank fi nanci al

institutions that primarily do investnent banking and nedi um and

| ong-term | endi ng, and 12 exchange houses. The Superi nt endency of
Banks is charged with regulating the financial services industry,
but exi sting banking regul ati ons and practices permt banks and
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ot her financial services providers wide |atitude in valuing assets
and eval uating the performance and quality of those assets.

A nunber of “financial houses” are regi stered as commerci al
enterprises and al though they performinternedi ati on functions
they are not subject to supervision and regulation. The failure

of several of these “financial houses” in late 1998 and early 1999
had a significant effect on several commercial banks which held
obligations issued by these unregistered internediaries.

There are no generally accepted accounting practices or other
conpr ehensi ve standards or procedures such that independent audits
are useful indicators of value or risk inplicit in banks’
portfolios. Simlarly, businesses periodic statements are not
considered reliable indicators of the financial health or
stability of the issuing firns.

Fol | owi ng recent bankruptcies, the Congress approved a deposit

i nsurance program but banks have up to two years to provide
initial funding for the plan. Qher key reforns, e.g., increasing
m ni mum capitalization requirenents to |l evels indicated by the
Basel Agreenent, restrictions on self-lending, etc., recently were
shel ved by the | egislature.

There are two principal stock exchanges, which deal al nost
exclusively in commercial paper and governnent bonds; there is
virtually no market in publicly traded equities. Borrowers now
face real interest rates in the range of 12-15 percent. The
Central Bank has changed course several tinmes in the |ast year,
alternating between liquidity expansi on and contracti on.

Conmer ci al Banks have reported difficulty in undertaking strategic
pl anning in an atnosphere of uncertainty over nonetary policy.

Foreign investors are reported to be active participants in
financial markets and | arge hol ders of governnent debt, but
foreigners rarely rely on the local credit nmarket to finance
i nvest nent s.

Wth the exception of constitutionally protected industries, there
are no significant practices by private firns or the governnent to
restrict foreign investnment, participation or control of domestic
enterpri ses.

A 10. Political Viol ence

Fol | owi ng the Decenber 1996 signing of the final peace accords
endi ng the 36-year arned conflict, political violence abated to
nearly negligible levels. A small nunber of crimes wth suspected
political notives is a dying remnant of that era. Armed bands,
sone claimng political notivations, continue to conmt crimnal
acts in the countryside, but they are di savowed by the fornmer
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i nsurgents and have generally not found resonance with a
popul ati on exhausted by vi ol ence.

Several unsolved nmurders with possible political origins,
including the April 1998 nmurder of human rights figure Bishop
Gerardi, are under investigation but are unlikely to rekindle the
conflict. Quatemala has no issues with its neighbors that are
likely to result in hostilities, although political instability in
Sout hern Mexi co coul d affect Cuatemnal a's border region.

Wil e political violence is low, crimnal violence escal ated
severely at the end of the arned conflict, partly because of the
reduction on conflict-era security forces as part of the peace
process. The level of crimnal violence remains high, although
the initial wave of nurders and ki dnappi ngs has begun to abate as
the new National Gvil Police increases its size and

ef fectiveness. Foreigners do not appear to be singled out as
targets for crine, but nonethel ess nust remain watchful.

A . 11. Corruption

Though bribery is illegal under the penal code, corruption is a
seri ous probl em which conpani es may encounter at nearly any |evel.
I nvestors have historically found corruption nbost pervasive in
custons transactions, particularly at ports and borders away from

t he capital

B. Bilateral Investnent Agreenents

In Cctober 1991, the United States and CGuatemnal a signed a
framewor k agreenent on trade and investnent, establishing a
bilateral Trade and Investnment Council (TIC. The council, which
last net in January of 1997, was designed to di scuss genera
issues related to trade and investnment. Actual negotiation of a
BIT based on the current U S. nodel has been del ayed by a nunber
of factors, including inadequate protection of intellectual
property rights.

Quatenala is, either bilaterally or in conjunction with other
Central American countries, negotiating trade and i nvest nment
treaties with Chile, Mexico, and Panana.

C. OPIC and QG her Investnment |nsurance Prograns

President Arzu signed the Multilateral Investnent Guarantee
Agreenment (MG in 1996. The Overseas Private |nvestnent
Corporation (OPIC) is active in CGuatemala, providing both

i nsurance and investnent financing. btaining Foreign Government
Approval (FGA) for OPIC applicants has generally been very fast.
OPIC in 1997 proposed a new bil ateral agreenent with GQuatenal a
that woul d obviate the need for FGA of individual projects.
However, the governnent of Quatenala has identified possible | ega
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obstacles to concluding this agreenent. For nore information on
OPI C progranms, U S. investors should contact OPI C headquarters in
Washington, D.C. at tel.: (202) 336-8502.

D. Labor

The m ni mum wage and naxi mum weekl y wor ki ng hours are established
by I aw and revised periodically. The current m ni mumwage per day
is just under USD 3.00 in agriculture, USD 3.30 in comerce, USD
3.38 in construction and USD 6.00 for specialized |labor (At an
exchange rate of USD=Q7.00). The standard wor kweek for day-shift
workers is 44 hours per week (eight hours per day) and 36 hours
per week (six hours per night) for night-shift workers. Time-and-
a-half pay is required for overtime work. The |abor code provides
for the right to organi ze enpl oyee associ ati ons and/ or uni ons, and
to engage in collective bargaining, if 25 percent of the workers
so request. The rate of unionization is relatively Iow, l[ess than
15 percent of the total work force.

Managers of Quat emal an conpani es nust be either Quatenal an
citizens or resident aliens with work permts. The |abor code
speci fies enpl oyer responsibilities regardi ng working conditions,
especially health and safety standards, benefits, severance pay,
and bonuses. Enployers are legally required to pay bonuses

equi valent to one nonth’s salary in July and Decenber. The |aw
establ i shes a two-nonth probationary period for new enpl oyees. If
dism ssed at any time after conpleting this two-nonth period of
enpl oynent, enpl oyees recei ve separation pay equal to one nonth's
pay for each year worked. Enployers are required to make a 10
percent contribution for social security. Total benefits,
bonuses, and enpl oyer contributions cost the enployer an

addi tional 62.3 percent of base pay.

The government estinmates the formal work force to be 3.5 mllion,
with at | east another one mllion in the informal sector. Thirty-
six percent of this conbined work force has no formal education,
26 percent has fromone to three years of primary education, and
22 percent has fromfour to six years of primary education.

Twel ve percent have had sone secondary education, and three
percent have had sone university education. Al though the choice
of inputs varies by industry, the availability of a |arge,
unskill ed, and inexpensive | abor force has | ed many enpl oyers,
such as construction and agricultural firnms, to use | abor-

i ntensive production nethods. |In contrast, shortages of skilled
and sem -skilled manual workers, particularly in construction, and
of managenent and i nformati on-processi ng professionals, sometines
occur. Base wages for a skilled technician may run up to USD

20. 00 per day.

E. Foreign Trade Zones/Free Ports
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Quatemalan law permts the establishment of free trade zones.
Currently, there are eight authorized free trade zones in Quatenal a.
In order to attract foreign investnment, changes to the Free Trade
Zones Law are being discussed. Textile assenbly operations are the
conmon beneficiaries of Quatenala s free trade/ maquil adora | aws.

F. Foreign Direct Investnent Statistics
There is no reliable data on foreign direct investnent.

Maj or U.S. conpanies, including investors:
(representative, but not a conplete listing)

Abbott | aboratories
Anerican Cyanam d Co.
Avon products

Cargi |

G ti bank

Col gate Pal nolive
Enron Corporation
Exxon

Gllette

Goodyear Tire & Rubber
Hyatt Hotels

Kel | ogg Co.

Ki mberly O ark Corp.
Levi Strauss & Co.
Marriott Hotels

3M

Phillip Morris Inc.
Proctor and Ganbl e
Ral st on Puri na

Seal and Service, Inc.
Teco Power Services
Texaco

War ner Lanbert

Xer ox

QG her major foreign investors:

Barcel o Hot el

BD Centroameri cana

Bi nho de C A

G ndal - Nestl e

El ektra

Eri csson de Quatemal a
Sabritas-Frito Lay
Shell Gl

Si enens

Tel ef oni ca de ESPN
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Uni on Fenosa

VII1I. Trade and Project Financing

A. Description of the Banki ng System

Capital markets in Guatenal a have been developing rapidly in
recent years but remain fairly shallow There are now 35 private
conmer ci al banks, but the five |argest banks control about 40% of
total assets. There are also a nunber of investnment firns that
speci alize in sonmewhat |onger- termcredit, bonded warehouses t hat
i ssue warrants agai nst the goods they hold, and several exchange
houses. A | arge nunber of cooperatives provide credit to snal
and nedi um busi nesses under the supervision of the Mnistry of
Econony. Al so a nunber of informal, extral egal financial
institutions operate independent of any governnent supervision.
These i ncl ude noney changers, informal investnent firns, and
traditional rural noneyl enders.

Government intervention in the financial sector is limted to
i npl enentation of nonetary policy and to prudential regulation of
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t he banks, investnent firnms, bonded warehouses and exchange

houses. However, existing banking regul ations and practices all ow
banks and other financial institutions freedomin val uing assets
and eval uating the performance and quality of those assets.

| ndependent audits are useful indicators of value or risk inplicit
in bank’s portfolios.

After the failure of sone unsupervised financial institutionsin |ate
1998 and early 1999, the Congress approved a deposit insurance
program Banks will have up to two years to provide initial funding
for the program Qher key reforns for the banking system such as
increasing mninmumcapital requirenents to | evels established by the
Basel Agreenent and restrictions on self-lending have not been

appr oved. Credit is not rationed or otherwise directed by the
governnment, wth the exception of a snmall anount of [|ending
subsi di zed by the governnment - principally for small businesses,

smal| farnms or | owinconme housing.

Two “stock” exchanges provide a limted alternative to the
traditional financial sector. The exchanges trade al nost

excl usively in governnment bonds and corporate paper, and are nuch
smal l er than the commerci al banking sector. Repurchase agreenents
dom nate the markets, accounting for over three quarters of total
volume. To-date, there have been no equity issues. Three

gover nment bonds (the CEN VACUS, CERTIBONO and CDP) are now traded
on the exchanges. Secondary tradi ng of both governnent bonds and
corporate paper is active, relative to the size of the market.

B. Foreign Exchange Controls Affecting Trade

Quat emal a mai ntains an open, relatively undi storted exchange
regine. There are no |legal constraints on remttances or any
other capital flows. 1In early 1994, the Bank of Quatenal a
(BANGUAT) noved to a dirty float; BANGUAT still intervenes in the
forei gn exchange market to prevent sharp novenents in the exchange
rate. There are no delays in acquiring foreign exchange. The
governnment sets only one reference rate, which it applies only to
its own transactions and which is based on the comercial rate.
Rem ttances can take the form of dollar denom nated gover nnent
bonds, although the supply of these is |imted. A nunber of banks

al so of fer “pay through” dol | ar-denom nated accounts; the depositor
makes deposits and withdrawal s at a | ocal bank but the account is
mai nt ai ned by the | ocal bank on behalf of the depositor in a U S.
bank.

C. General Financing Availability

The overwhelming bulk of credit is allocated by commercial banks on
market terms. The five largest banks account for over 40 percent
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of all assets. Most lending takes the form of short term and/or
signature loans. Small and medium sized businesses complain that
it can be difficult to find operating capital, i.e., that
commercial lending is concentrated among a relatively small group
of the large borrowers. Foreign borrowers face no systematic
discrimination in terms or access.

Under its Financial Modernization Program (FMP) with the Inter-
American Development Bank, the government is attempting to make
credit more widely available, stretch out the term of most lending,
and make interest rates more competitive. The FMP also has
tightened requirements for reclassifying non-performing assets, for
information disclosure, and for avoiding lending to directors and
owners. Accounting practices have also been made uniform and
external audits are now required of financial institutions. 1In
general, the government is trying to improve both prudential
regulation and information disclosure, though progress has been
limited. Another objective of the FMP has been to increase the
number of instruments available in Guatemalan financial markets and
remove some of the restrictions on the types of services banks and
other financial institutions offer.

D. How to Finance Exports/Methods of Payments

The most secure means of payment is cash in advance or an
irrevocable letter of credit. However, many Guatemalan imports are
financed through short term (typically 60 day) lines of credit.
Generally, these are extended directly by the U.S. exporter to the
Guatemalan importer. This method of financing is usually only
available to large importers and long-term clients. The larger
Guatemalan importers frequently have their own source of capital
abroad, which can be used to finance or to leverage financing for
imports. U.S. exporters should exercise caution when extending
credit. The pursuit of claims against Guatemalan firms for lack of
payment can be time-consuming and costly.

E. Types of Available Export Financing and Insurance

The Export-Import Bank of the United States (EXIMBANK) is active in
Guatemala and Central America and offers a number of programs to
assist U.S. firms to export successfully to Guatemala and
elsewhere. In Spring of 1999, EXIMBANK established a renewable $50
million credit facility with Central American Economic Integration
Bank (BCIE) to support exports of U.S. products to the region.
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U.S. exporters should contact EXIMBANK at tel: (202) 565-EXIM/ (800)
565-EXIM and fax: (202) 565-3931. Further information can be
viewed at their website: www.exim.gov and further questions and
concerns can be sent to their e-mail address: bgbleximbank.gov

The U.S. Trade and Development Agency (USTDA) has been involved in
financing a few public and private pre-feasibility and feasibility
studies and technical assistance programs for high priority
development projects in Guatemala that have the potential to
generate significant exports of U.S. products and services. U.S.
firms interested in learning more about USTDA and its activities in
Guatemala should contact the agency directly at tel: (703) 875-4009
and fax: (703) 875-4357.

The U.S. Department of Agriculture has implemented regional GSM-
102/103 Credit Guarantee Programs for Central America. There are
more than 20 Guatemalan banks approved to use the GSM-102/103
programs. The GSM-102 program was designed to facilitate U.S.
agriculture exports by means of granting U.S. banks a guarantee of
98 percent on loans made under the program. The Central American
GSM-102 program was set at USD 80.0 million and provides loans from
90 days to three years. Interest rates are negotiated between the
Guatemalan bank and the U.S. corresponding bank and are set at
approximately LIBOR plus a fraction. The GSM-102 program covers
more than twenty commodities ranging from basic grains to red meats
and poultry. The GSM-103 program offers loans for periods greater
than three years, but no more than seven years. Livestock and
animal genetics are covered under this program. For more
information, contact the Office of Agricultural Affairs at the U.S.
Embassy in Guatemala at tel: 011 [502] 332-4030 or fax: 011 [502]
331-8293.

The U.S. Department of Agriculture has also developed a Supplier
Credit Guarantee Program (SCGP) for Guatemala. This program offers
credit guarantees to U.S. suppliers of agricultural products to
facilitate exports to Guatemala. Since the credit guarantee 1is
given directly to the supplier, there is no need for letters of
credit or U.S. banks. This eliminates the expense of opening a
letter of credit and other bank charges, which are expensive in
Guatemala. Products covered are a select group of high-value
consumer-ready products. The Central American SCGP for FY 1998 was
set at USD 10.0 million. Exporters interested in additional
information should contact the Agricultural Affairs Office at the
U.S. Embassy in Guatemala at tel: 011 [502] 332-4030 and fax: 011
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[502] 331-8293.

F. Availability of Project Financing

A wide variety of sources of project financing are available in
Guatemala, both from U.S. and international organizations. The
U.S. Overseas Private Investment Corporation (OPIC), EXIMBANK, and
the U.S. Trade and Development Agency (USTDA) are all involved in
private sector projects in Guatemala and are interested in
participating in more projects in the future. The International
Finance Corporation (IFC-World Bank Group), the Multi-Lateral
Investment Guaranty Agency (MIGA), the World Bank and the Inter-
American Development Bank are all active players in project finance
in Guatemala, especially when projects coincide with these
organizations’ priorities related to the implementation of
Guatemala’s peace accords. The Central American Economic
Integration Bank (BCIE) continues to play an important role in many
projects, especially those related to public services and
infrastructure.

G. Types of Projects Receiving Financing Support

Both the U.S. Trade and Development Agency (TDA) and the U.S.
Overseas Private Investment Corporation (OPIC) are operating in
Guatemala and have been supportive of U.S. firms seeking to
undertake projects in Guatemala that have the potential to generate
substantial exports of U.S. products and services.

U.S. Trade and Development Agency recently provided financing for a
feasibility study to the Guatemalan subsidiary of the U.S. firm
awarded the concession to operate Guatemala’s railroad. In recent
years, the U.S. Trade and Development Agency has also provided
financing to the National Electrification Institute (INDE) to
conduct feasibility studies related to the upgrading of the
electric power transmission network.

In the aftermath of Hurricane Mitch, OPIC established a $200
million credit facility administered by Citibank to support new
investment projects in Central America and the Caribbean. For more
information on the facility, firms should contact Citibank in
Guatemala at tel: 011-502-333-6574 or fax 011-502-333-6860.

OPIC has been very active in Guatemala in recent years providing
both political risk investment insurance and direct financing to a
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number of projects involving U.S. investors, especially in the
electric power sector. Other projects that have benefited from
OPIC support in recent years include franchises, a small factory to
manufacture jewelry, and a financial group offering financial
support to a wide variety of investment projects in Guatemala. The
Guatemalan Government has been very quick to respond to requests
for approval to utilize OPIC insurance and financing.

Many other projects in Guatemala are being financed by the World
Bank, the Inter-American Development Bank (IDB), the International
Finance Corporation (IFC), the Commonwealth Development Corporation
(CDC) and the Central American Economic Integration Bank (BCIE).
These projects include electric power, road construction, and other
infrastructure projects. It is very common to find consortia made
up of public and private, domestic and international financial
groups supporting projects jointly.

H. Banks with Correspondent U.S. Banking Arrangements

Given the importance of the United States as a trading partner,
almost all of Guatemala's commercial banks maintain correspondent
relations with U.S. banks.
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| X. Business Travel

A.  Busi ness Custons

Most business is conducted in CGuatemal a based on personal

rel ati onshi ps. Quatenmal an busi ness executives and gover nnent

of ficials place great inportance on personal contacts with
suppliers. US. suppliers should be prepared to have a | oca
representative or distributor and to travel to Guatenal a
personal ly. Travelers often are surprised at the accessibility of
key deci sion nakers and by the openness and frankness of | ocal
buyers.

Pronotional material should be in Spanish and enphasi ze U. S.
origin. Though many private and public officials speak and read
Engli sh, many technicians and engi neers do not. Quatenal ans are
extremely receptive to technical presentations that are educationa
rather than sales oriented.

B. Travel and Vi sas

Entry requirenents: To travel to Guatemala, U S. citizens nust have
a valid passport. U S. citizens no | onger need a visa or tourist
card for stays of up to three nonths (the three nonth period can be
ext ended upon application). US. citizens nmust carry identification
with themat all times. For further information regarding entry
requi rements, contact the Enbassy of CGuatemala at 2220 R Street,

N. W, Washington, D.C. 20008, tel ephone (202) 745-4952/3/4, or the
Quat enmal an Consul ate in Los Angel es, San Franci sco, Mam, New

Ol eans, New York, Houston or Chicago.

The government of Quatenala requires all U S. citizens to have a
valid passport to depart CGuatemala. U.S. citizens whose passports
are lost or stolen in Guatenal a nust obtain a new passport and
present it, together with a police report of the loss or theft, to
the main immgration office in Guatemala Cty to obtain permssion
to depart.

An exit tax nust be paid upon departure fromthe Guatemala Gty
airport.

C. Holidays

Hol i days in Quatenal a are keyed to dates, not days of the nonth or
week (except for Holy Wek) so they are the sane every year. The
follow ng are the (conmmercial) holidays.

New Year's Day January 1
Martin Luther King's Birthday January 19
Presi dent’s Day February 16
Hol y Thur sday April 9
Good Fri day April 10
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Hol y Sat ur day April 11

East er April 12
Labor Day May 1
Menori al Day May 25

Arny Day June 30

| ndependence Day July 3

Feast of Assunption August 15
Labor Day Sept enber 7
| ndependence Day Sept enber 15
Col unbus Day Cct ober 12
Revol uti on Day Cct ober 20
Al Saints Day Novenber 1
Vet eran’ s Day Novenber 11
Thanksgi vi ng Day Novenber 26
Chri stmas Eve Decenber 24
Chri st mas Day Decenber 25
New Year's Eve Decenber 31

In addition, the banking sector celebrates the follow ng holidays:

Bank Wrker’s Day July 1
Col unbus Day Cct ober 12

D. Business Infrastructure

Language: Spanish is the official |anguage in Quatenmala. Many
firms are accustoned to working in English. However,
correspondence is preferred in Spanish. Catal ogs and techni cal
literature should be provided in careful translations.

Qurrency: The official currency unit is the Quetzal. The exchange
rate as of June 1997 is approxinmately .30 to US$1.00. Cenerally,
t he exchange rate fluctuates mninmally. Currency exchange
facilities are available at the airport termnal and at |ocal banks
and hotels. Major credit cards are accepted at nost major hotels,
restaurants and stores.

Busi ness hours: Business hours for comrercial and industrial firns
are from08:00 to 18: 00, Monday through Friday. Most businesses
are open through lunch hours, but it is not unusual for sone

of fi ces and busi nesses to be closed during |unch hours.

Transportation: Taxi service is avail able between the airport and
hotels. Travelers arriving at La Aurora International Airport
should only hire vehicles narked clearly as taxis and bearing a
regi stration nunber on the left and right side doors. The taxi
fare fromthe airport to nost of the business hotels is

approxi mately US$6.40 or (40. 00.

Use of taxis within the city is strongly recommended as public bus
transportation is not up to U S. standards. Taxis are avail able at
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the hotels and if transportation is required froma conpany or
restaurant to the hotel or other places, a taxi should be requested
by phone. Taxis are not conmonly available in the streets,

however, there are a nunber of newradio taxi firnms that wll
respond to tel ephone requests for service.

Communi cations: Basic tel ephone service is easily avail abl e at
nost hotels and offices in Guatenala Gty. Generally, calls can be
placed to the U S. without any problem Calls can be pl aced

t hrough the hotel operator (via the Guatemnal an Tel econmuni cati ons
Conpany- GUATEL) or directly (calling card or collect) via AT&T
(dial 9999190), MJ (dial 9999189) and Sprint (dial 9999195).

Quatenmala Gty's international dialing code is (502) plus the |ocal
seven digit nunber.

Hot el Acconmmobdati ons and Housi ng: Hotel accommobdations are
abundant 1n Guatemala Gty and in the major tourist areas, such as
Antigua Quatemal a and Panaj achel. Most U.S. business visitors to
Quatemala Gty stay in the follow ng hotels:

Hotel Carion Suites

14 calle 3-08, Zona 10

01010 Cuatemala, C A

Tel : [502] 363-33-33

Fax: [502] 363-33-03

E-mai | address: vivacl ari on@uat e. net

Home Page address: ww. sonda.com gt/ hot el vi va
Carl os Cal vo, General Manager

Hotel Westin Cam no Rea

14 Calle 0-20, Zona 10

01010 CGuatenmala, C A

Tel : [502] 333-46-33

Fax: [502] 337-43-13

E-mai | address: cam nor @uat e. net
Robert Stanfield, General Manager

Hotel Quatenmala Gty Marriott

7ma. Aveni da 15-45, Zona 9

01009 CGuatemala, C A

Tel : [502] 331-77-77

Fax: [502] 332-18-77

E-mai | address: dorado@s. guat e. net
Wb page address: www. marriot.com
Denni s Wi tel aw, General Manager

Hotel Princess Refornma
13 Calle 7-65, Zona 9
01009 Guatemal a, C A
Tel : [502] 334-45-45
Fax: [502] 334-45-46
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E-mai | address: princgua@uat e. net
Javier Otega, Ceneral WManager

Hotel Sol Melia CGuatemal a

Aveni da Las Anericas 9-08, Zona 13

01013 CGuatemal a, C A

Tel : [502] 339-06-76

Fax: [502] 339-06-90

E-mai | address: guacpl@uat e. net

Wb Page address: www. | asaneri cashot el . com
Jose Luis Canpos, General Manager

Hot el Radi sson Suites-Villa Magna

la Avenida 12-46, Zona 10

01010 CGuatemala, C A

Tel : [502] 332-97-97

Fax: [502] 332-97-72

E-mai | address: radi sson@ol d. guate. com
Manuel Arzu, Ceneral Manager

Hotel Hyatt Regency Quatenal a
Conpl ej o Tikal Futura

Cal zada Roosevelt 22-43, Zona 11
01011 CGuatemal a, CGuatenala, C A
Tel : [502] 440-1234

Fax: [502] 440-4050

E-mai | address: hyatt @uat e. net
Wb page address: hyatt.com
Eduardo Cruz, General WManager

Hot el Quinta Real

Km 9 Carretera al E Salvador, Zona 15
01015 cGuatenal a, CGuatemal a, C A

Tel : [502] 365-5050

Fax: [502] 365-5051

E-mai | address: busi nessguat @. net. gt
Paul | ngebretsen, CGeneral Manager

Hotel Holiday Inn Guatenal a

lera. avenida 13-22, Zona 10

01010 CGuatemala, C A

Tel : [502] 332-2555/66

Fax: [502] 332-2578

E-mai | address: holidayi nn@uat e. net
Edgar Perez Cardosa, Ceneral Manager

For those firnms planning to |ocate staff on a nore permanent basis
in Quatenmal a there are a nunber of real estate brokerage firns and
i ndependent agents that speak English and work with expatriate
government officials and busi ness peopl e seeki ng apartnents and
houses. Rents are relatively expensive for housing that neets U S.
standards; it is not wise to rent an apartnment or house that does
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not al ready have functioning tel ephone service. Mst foreign
governnent officials and busi ness executives live in Zones 10, 13,
14, 15 and on the Carretera a El Salvador. The Commercial Section
of the Enbassy can assist U S. firns in obtaining names of rea
estate agents.

Health: A full range of basic medical care is available in
Quatenmala Gty, but medical care outside of the city is limted.
Care in private hospitals is generally adequate for comon
illnesses and injuries. Cholera is present in Quatenala and
hepatitis A is endem c. U.S. nedical insurance is not always
valid outside the United States. Travelers often find that

suppl erentary nedi cal i nsurance with specific overseas coverage is
useful. Additional health information may be obtai ned fromthe
Centers for Disease Control's international travelers hotline at
(404) 332-4559.

Food: Cuatenal a has nunerous excellent restaurants suitable for
busi ness nmeal s and costs are reasonable by international standards.
Busi ness persons should eat their meals at their hotels or in one
of the many nodern clean restaurants. |nproperly washed or cooked
foods are the principal cause of the sinple diarrheas, food
poi soni ng and bacillary and anoebi c dysentery. Only well-cooked
foods served while hot are reconmended, except for fruits and
veget abl es that can be peeled. It is not advisable to eat fruits
or raw vegetables with a broken skin and which have not been well
washed and peel ed or skinned.

Beverages: It is advisable to drink bottled drinking water or one
of the well-known brands of carbonated drinks. These can be
obtained at the hotel, restaurants or in supermarkets and mni -
mar ket s.

Cimate: CQuatermala is at 5,000 feet and has a tenperate clinate;
spring/fall weight clothing is nost confortable.

Cinme: The main security threat in Quatenala is street crinme. It
Is advi sable not to wear valuable jewelry nor carry |arge anounts
of cash. Leave valuables in the hotel's safe deposit box. It is

general | y accepted advice not to resist a woul d-be thief or nugger.

If interested in visiting restaurants/nightspots, it is better to
do so with others and obtain taxis fromthe hotel front desk. The
loss or theft of a U S. passport abroad shoul d be reported
imediately to the |ocal police and the nearest U S. enbassy or
consul at e.

E. Tenporary Entry of Goods

The tenporary entry of goods for personal use while in Quatenal a,
such as canera equi pnent, cellular tel ephones, |aptop conputers,
etc. is generally not a problem Small quantities of product
sanpl es usually are entered without a problem Larger quantities
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of products and di splay systens for participation in trade events
or tools and equi pnent for projects should be inported tenporarily
with the assistance of a custons broker.

F. Typi cal Product Pricing Structures

The product pricing structures enpl oyed by Guat emal an busi ness
people will vary widely by industry and the | evel of | ocal
conpetition. Cenerally speaking Guatenmalan firns tend to use

bi gger mark ups for products than in the United States. For big
ticket itens, vendors in Mam and other US. cities offer
conpetition for local vendors, because Cuatenal an buyers travel
frequently to the United States and will inport products directly
if the expected savings is significant.

G Key OFficers of Foreign Service Posts: Quide for Business
Represent ati ves

The “Qui de for Business Representatives” is available for sale by
t he Superintendent of Docunents, U S. Governnment Printing Ofice,
Washi ngton, D.C. 20402; tel. (202) 512-1800; fax (202) 512-2250.
Busi ness travelers to CGuatenal a seeking appointnents with U.S.
Enbassy CGuatenmala Gty officials should contact the conmerci al
section in advance. The commercial section can be reached by

t el ephone at [502] 334-8479 or by fax at [502] 331-7373.

X. Economc and Trade Statistics

A. Country Data

Popul ation: 11.3 mllion.
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Popul ation Gowh Rate: 2.9 percent per year.

Religions: Roman Catholic, Protestant, Traditional Myan.

Governnment System Constitutional Denocratic Republic.

Languages: Spani sh, 23 Mayan | anguages (e.g Qi che, Cakchi quel
and Kekchi).
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B. Donestic Econony

1997 1998 1999
GDP/ 1 17, 427 18, 992 20, 100
GDP Gowh Rate 4.3 4.7 3.5-4.0
GDP/ CAPI TA (USD) 1, 550 1,562 1, 500
Govt Spendi ng (% GDP) 10.9 12. 4 13.0
Inflation (% 7.13 7.48 7. 00
Unenpl oynent (% /2 4.5/ 2 4.5 4.7
Forei gn Exchange Reserves/1 1,100 1, 400 1, 300
Avg. Exchange Rate/ USD 6.19 6. 40 7.40
Debt Service Ratio/3 3.3 3.8 5.0

Al 1997 and 1998 information taken fromthe Bank of Cuatenal a
(BANGUAT). Al 1999 information are post estimtes based on
BANGUAT and M nistry of Finance data.

1) MIlions of U S. dollars.

2) Projections of Quateral an Pl anni ng Agency, SEGEPLAN
(underenpl oynent is estinmated to exceed 50 percent)

3) Ratio of principal and interest on foreign debt to foreign
i ncomne)
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C. Trade/5: 1996-1999
(Al Figures are in thousands of U S. Dollars)

1997 1998 1999

Total Country Exports/1 (billions USD) 2.39 2.56 1.97
Total Country Inports/1 (billions USD) 3.85 4.65 3.95
U S. Exports/2 (billions USD)
US. Inports/2 (billions USD)

Not es

. Based on Bank of Quatemnala data. Does not include val ue
of maquil adora exports. 1999 data are post estinates.

2) US. Departnent of Conmerce data. 1998 data are post
esti mates based on an average annual rate of growh of 2.5
percent. Data is not prepared in the sane fashion as Bank of
Quat enmal a dat a.

NB: Based on conparison of final data with prelimnary forecasts
in previous years, Enbassy does not believe that accurate,
reliable projections of total Guatenalan inport and export data
are possi bl e.
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XI. U.S. and Country Contacts

E. U.S. and Country Contacts

U.S. Embassy Trade—-Related Contacts

Daniel Thompson
Commercial Attaché

Raul Villagran
Senior Industry Trade Specialist

Commercial Office

Suzanne Heinen
Regional Agriculture Counselor

Douglas Ovalle
Senior Agricultural Specialist

Brendan Hanniffy
Economic Counselor

Roger Carignan
Deputy Economic Counselor

Will Owen
Labor Counselor

American Chamber of Commerce of Guatemala

Camara de Comercio Guatemalteco-Americana (AMCHAM)
Avenida Las Américas 18-81, Zona 14

Edificio Columbus Center, Nivel 8

01014 Guatemala, C.A.

Tel: [502]363-17-74

Fax: [502]363-17-74

E-mail address: guamcham@ns.guate.net

Web page address: www.guate.net/amcham

Frank Galéan, President

Scott Robberson, Executive Director

Country Trade or Industry Associations in Key Sectors
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Asociacidén de Gerentes de Guatemala - AGG
(Guatemalan Managers Association)

6 Ave. 1-36, Zona 14

01014 Guatemala, C.A.

Tel: [502] 367-49-95 to 7 / 367-50-01 to 5
Fax: [502] 367-50-06 to 7

E-mail address: aggl@guate.net

Mario Alfonso Gonzélez, President

Manuel Kaire, Vice-President

Julio Castellanos, General Manager

Asociacidn Gremial de Exportadores de Productos No Tradicionales -
AGEXPRONT

(Association of Exporters of Non-Traditional Products)
15 Ave. 14-72, Zona 13

01013 Guatemala, C.A.

Tel: [502] 362-20-02

Fax: [502] 362-19-50

E-mail address: gexpron@pronet.net.gt

Web page address: http://www.agexpront.com

Peter Klose, President

Carlos Springmuhl, Vice-President

Fanny de Estrada, Executive Director

Comite Coordinador de Asociaciones Agricolas, Comerciales,
Industriales y Financieras - CACIF

(Coordinating Committee of Agricultural, Commercial, Industrial
and Financial Associations)

Edificio Camara de Industria, 9no. Nivel

Ruta 6, 9-21, Zona 4

01004 Guatemala, C.A.

Tel: [502] 331-06-51 / 332-17-94

Fax: [502] 334-70-25

E-mail address: cacif@infovia.com.gt

Web page address: www.cacif.org.gt

Lic. Ricardo Villanueva, President

Lic. César Estrada, Vice-President

Lic. Roberto Ardon, Executive Director

*Presidency rotates among the presidents of the member chambers.

Camara de Industria de Guatemala
(Guatemalan Chamber of Industry)
Edificio Camara de Industria, Nivel 12
Ruta 6, 9-21, Zona 4
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01004 Guatemala, C.A.

Tel: [502] 331-91-91 / 334-48-48
Fax: [502] 334-10-90

E-mail address: cig@ns.concyt.gob.gt
Jaime Botran, President

Mario Montano, Vice-President

Luis Pedro Toledo, Director

Camara de Comercio de Guatemala

(Chamber of Commerce of Guatemala)

10 Calle 3-80, Zona 1

01001 Guatemala, C.A.

Tel: [502] 232-45-45 / 253-53-53

Fax: [502] 251-41-97

E-mail address: camcomgu@guate.net
info@guatemala-chamber.org

Web page address: www.guatemala-chamber.org

César Estrada, President

Jimmy Matus, Vice-President

Federico Pola, Manager

Camara Empresarial de Guatemala - CAEM
(Entrepreneurial Chamber of Guatemala)

Ruta 6 9-21, Zona 4

Edificio Cémara de Industria, 10 Nivel, Of. B
01004 Guatemala, C.A.

Tel: [502] 331-65-13 / 334-68-78 to 80

Fax: [502] 331-65-13

E-mail address: caem@ns.concyt.gob.gt

Roberto Fernédndez Botréan, President

Edgar Maselli, Vice-President

Camara Guatemalteca de la Construccion
(Guatemalan Construction Industry Chamber)
Ruta 4, 3-56, Zona 4

01004 Guatemala, C.A.

Tel: [502] 334-48-15

Fax: [502] 334-53-08

E-mail address: cgc@ns.concyt.gob.gt
Rodolfo Sinibaldi, President

Claudio Koper, Vice-President

Marco Tulio Reyna, Manager

Camara de Comercio Guatemalteco-Americana
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(American Chamber of Commerce of Guatemala - AMCHAM)

Avenida Las Américas 18-81, Zona 14

Edificio Columbus Center, Nivel 8

01014 Guatemala, C.A.

Tel: [502]363-17-74

Fax: [502]363-17-74

E-mail address: guamcham@ns.guate.net

Web page address: www.guate.net/amcham

Frank Galan, President

Scott Robberson, Executive Director

*Affiliated to the Chamber of Commerce of the United States through
the Association of American Chambers of Commerce in Latin America
(AACCLA) .

Fundacion para el Desarrollo de Guatemala - FUNDESA

(Guatemalan Development Foundation)

Centro Gerencial Las Margaritas, Torre I, Oficina 402

Diagonal 6, 10-65, Zona 10

01010 Guatemala, C.A.

Tel: [502] 332-79-52 to 5

Fax: [502] 332-79-58

E-mail address: investinguat@guat.net
fundesa@gold.guat.net

Web Page address: www.fundesa.guatemal.org/

Carmelo Torrebiarte, President

Paul Wever, Executive President

José Miguel Gaitéan, Administrative Vice-President

Eduardo Dopazo, Investment Vice-President

Camara del Agro
(Agricultural Industry Chamber)

15 Calle “A” 7-65, Zona 9

01009 Guatemala, C.A.

Tel: [502] 331-26-36

Fax: [502] 331-26-36

E-mail address: camagro@ns.concyt.gob.gt
Ricardo Villanueva, President

Asociacidén Nacional del Cafe - ANACAFE
(National Coffee Association)

5ta. Calle 0-50, Zona 14

01014 Guatemala, C.A.

Tel: [502] 337-00-75 / 333-75-35

Fax: [502] 333-77-30 / 373-31-38
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E-mail address: promocion@anacafe.org and
guatecoffe@gold.guate.net

Web Page address: www.anacafe.org

Rodrigo Chacon, General Manager

Asociacidén de Azucareros de Guatemala - ASAZGUA
(Sugar Growers Association)

ota. Calle 6-38, Zona 9

Edificio Tivoli Plaza, 7mo. nivel

01009 Guatemala, C.A.

Tel: [502] 331-30-87 / 334-06-28

Fax: [502] 33181091

E-mail address: asazgual@guate.net

Armando Boesche, General Mananger

Country Government Offices

Ministerio de Economia

(Ministry of Economy)

8va. avenida 10-43, Zona 1

01001 Guatemala, C.A.

Tel: [502] 251-86-06/251-50-86/253-09-03
Fax: [502] 238-0413

Juan Jose Serra, Minister

Ministerio de Finanzas Publicas

(Ministry of Public Finances)

8va. avenida y 21 Calle Zona 1

01001 Guatemala, C.A.

Tel: [502] 253-7072 / 230-5202 / 232-7939
Fax: [502] 251-0987

Irma Luz Toledo, Minister

Ministerio de Comunicaciones, Transporte y Obras Publicas
(Ministry of Communications, Transportation and Public Works)
8a Avenida-15 Calle Zona 13

01013 Guatemala, C.A.

Tel: [502] 362-60-61

Fax: [502] 362-60-59

Jorge Franco, Minister

Ministerio de Trabajo y Prevision Social
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(Ministry of Labor and Social Welfare)
14 Calle 5-49, Zona 1

01001 Guatemala, C.A.

Tel: [502] 238-25-22/251-56-44/330-13-66
Fax: [502] 230-13-63

E-mail address: mintragual@micro.com.gt
Luis Felipe Linares Lopez,Minister

Ministerio de Relaciones Exteriores

(Ministry of Foreign Relations)

Palacio Nacional, Zona 1

01001 Guatemala, C.A.

Tel: [502] 232-67-48/221-44-44/238-28-27/232-67-48
Fax: [502] 251-8445

E-mail address: diin@micro.com.gt

Eduardo Stein Barillas, Minister

Ministerio de Energia y Minas

(Ministry of Energy and Mines)

Diagonal 17, 29-78, Zona 11

01011 Guatemala, C.A.

Tel: [502] 476-24-59 / 476-06-79 / 476-20-44
Fax: [502] 476-2044

E-mail address: unimenl@pronet.net.yt

Julio Campos, Minister

Ministerio de Agricultura, Ganaderia y Alimentacion
(Ministry of Agriculture, Livestock and Nutrition)
7Tma avenida 12-90 Zona 13

Edificio Monja Blanca

01001 Guatemala, C.A.

Tel: [502] 332-3164 / 362-4756 / 58

Fax: [502] 334-1685

E-mail address: calpon@c.net.gt

Mariano Ventura, Minister

Ministerio de Gobernacion

(Ministry of Government)

ba. avenida 4-64, zona 4

01004 Guatemala, C.A.

Tel: [502] 361-56-04 / 362-02-40 / 361-59-07
Fax: [502] 362-02-39

Rodolfo Mendoza Rosales, Minister
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Ministerio de Salud Publica y Asistencia Social
(Ministry of Public Health and Social Assistance)
bta. avenida 3-45 Zona 11

01001 Guatemala, C.A.

Tel: [502] 475-21-21 / 29

Fax: [502] 475-21-68

E-mail address: uspas@infovia.com.gt

Marco Tulio Sosa Ramirez, Minister

INGUAT - Instituto Guatemalteco de Turismo
(Guatemalan Tourism Institute)

Tma. avenida 1-17, Zona 4

01004 Guatemala, C.A.

Tel: [502] 331-1333/331-1342/331-1334

Fax: [502] 331-8893

E-mail address: inguat@guate.net

Roberto Robles, Director

BANGUAT - Banco de Guatemala

(Bank of Guatemala)

Tma. avenida 22-01, Zona 1

01001 Guatemala, C.A.

Tel: [502] 230-61-64 / 230-61-84 / 230-62-08 / 230-62-22
Fax: [502] 253-40-35

E-mail address: webmaster@banguat.gob.gt

Edwin Giovanni Verbena de Leon, General Manager

Registro Mercantil (Mercantile Registry)
bta. Calle 7-57, Zona 1

01001 Guatemala, C.A.

Tel: [502] 232-0719/232-0481/232-0151
Fax: [502] 232-0719

Arturo Saravia Altolaguirre, Director

Direccion General de Inversiones Y Programa de Mercadeo del Pais-
PROGUAT (Directorate General of Investment and Marketing of the
Country - Ministry of Economy

8a Avenida 10-43, Zona 1

01001 Guatemala, C.A.

Tel: [502] 238-04-56

Fax: [502] 251-50-55

E-mail address: vupi@ns.concyt.gob.gt

Mario Jerez Zachrisson, Director General
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Registro Propiedad Industrial

(Industrial Property Registry-Ministry of Economy)
5ta. Calle 4-31, Zona 1

Edificio Plaza Rabi, 70 Nivel

01001 Guatemala, C.A.

Tel: [502] 230-1692 / 230-1822

Fax: [502] 230-10694

E-mail address: repiweb@concyt.com.gob.gt

Carlos Eduardo Illescas Rivera, Director

Ventanilla Unica de Inversiones - Ministerio de Economia
(One-Stop Investment Office - Ministry of Economy)

8va. avenida 10-43, Zona 1

01001 Guatemala, C.A.

Tel: [502] 238-3331/253-9640/ 232-0815

Fax: [502 251-5055

E-mail address: vupi@ns.concyt.gob.gt

Maura de Muralles, Director

Aduana Central

(Central Customs)

10 Calle 13-92, Zona 1

01001 Guatemala, C.A.

Tel: [502] 238-0651/3

Fax: [502] 221-4672

E-mail address: aduanas@guate.net
Victor Granai, Director

GUATEL -Empresa Guatemalteca de Telecomunicaciones-
(Guatemalan Telecommunications Company)

Tma. avenida 12-39, Zona 1

01001 Guatemala, C.A.

Tel: [502] 476-2057 / 238-3380 / 476-2371

E-mail address: webmaster@ns.guate.net

Giovanni Mussela, General Manager

INDE - Instituto Nacional de Electrificacion
(National Electrification Institute)

7 Ave. 2-29, Zona 9

01009 Guatemala, C.A.

Tel: [502] 334-57-75, 334-57-76, 334-57-11
Fax: [502] 334-5811

E-mail address: pginde@guate.net
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Luis Guillermo Barascout Guzman, General Manager

Country Market Research Firms

NB: There are no firms that really are dedicated exclusively to
market research. The following firms provide a wide range of
business consulting services.

Aranky, Gonzales y Asociados

(Arthur Andersen)

Centro Gerencial Las Margaritas, Nivel 5
Diagonal 6, 10-65, Zona 10

01010 Guatemala, C.A.

Tel: [502] 332-7939 / 331-6916

Fax: [502] 331-6914

E-mail address: andersenllb@gold.guate.net
Web page address: www.arthurandersen.com
Lic. Paufic Aranky, Asesor

Tulischth Diaz y Asociados

Edificio El1 Tridngulo, Nivel 17

(Ernst & Young International)

7 Ave. 6-53, Zona 4

01004 Guatemala, C.A.

Tel: [502] 332-18-67

Fax: [502] 334-70-59

E-mail address: cylguatemala@guate.net
Contact: Tulischth Diaz, Director
Languages: English - Spanish
Accounting Specialization:

Auditing, Financial Advisor, Consultants

Income Tax, Economic Feasibilities,
Mar ket and | ndustri al

Tuncho Granados y Asociados
(BDO-Binder)

Edificio Plaza del Sol, Of. 413

12 Calle 2-04, Zona 9

01009 Guatemala, C.A.

Tel: [502] 331-9744

Fax: [502] 331-4217

E-mail address: bdogua@quik.guate.com

Lizarralde, Ayestas, Asturias y Ramos
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Edificio Santa Clara II, Oficina 204
13 Calle 1-51, Zona 10

01010 Guatemala, C.A.

Tel: [502] 331-5662

Fax: [502] 331-5687

E-mail address: laarey@pronet.net.gt

Aldana, Salazar, Garcia y Asociados
(KPMG)

Edificio Centro Financiero, Zona 4
Torre I, Nivel 16

7 Ave. 5-10, Zona 4

01004 Guatemala, C.A.

Tel: [502] 334-2628

Fax: [502] 331-5477

E-mail address: kpgm-socios@guate.net
Arturo Aldana, Director

Cordon, Parra y Cia.

(Price Waterhouse Coopers)
Edificio Tivoli Plaza, Nivel 4
6 Calle 6-38, Zona 9

01009 Guatemala, C.A.

Tel: [502] 334-50-80

Fax: [502] 331-28-19

E-mail address: pw@guate.net

Lara & Coyoy

(Deloitte & Touche)

Edificio Casa, Nivel 4

7 Ave. 7-07 Zona 9

01009 Guatemala, C.A.

Tel: [502] 331-5466

Fax: [502] 332-6595

E-mail address: deloitte@infovia.com.gt
Rolando Lara, Director

Bocanegra, Cruz y Asociados
(Horwath International)
Edificio El1 Reformador, Nivel 4
Avenida La Reforma 1-50, Zona 9
01009 Guatemala, C.A.

Tel: [502] 334-5345/335-5349
Fax: [502] 334-5362

85



Mario Bocanagra, Director

Country Commercial Banks

BANCO AGRICOLA MERCANTIL (BAM)

7 Avenida 9-11, Zona 1

01001 Guatemala, C.A.

Tel: [502] 232-16-01 to 5 / 251-95-06

Fax: [502] 232-54-06

E-mail address: info@bamguatemala.com

Web page address: http://www.bamguatemala.com
Alfonso Villa, General Manager

BANCO AMERICANO, S.A.

11 Calle 7-44, Zona 9

01009 Guatemala, C.A.

Tel: [502] 332-40-20 / 332-43-30

Fax: [502] 332-43-20

E-mail address: grusin@infovia.com.gt
Roberto Ortega, General Manager

BANCO CONTINENTAL, S.A.

6 Avenida 9-08, Zona 9

01009 Guatemala, C.A.

Tel: [502] 339-20-01

Fax: [502] 339-20-84

E-mail address: gfc@email.continet.com.gt
Web page address: www.continet.com.gt
César Garcila, General Manager

BANCO DE COMERCIO, S.A. (BANCOMER)
6 Avenida 8-00, Zona 9

01009 Guatemala, C.A.

Tel: [502] 339-05-04 / ¢

Fax: [502] 339-05-52

Jorge Ibarra, President

BANCO DE EXPORTACION, S.A. (BANEX)

Avenida de la Reforma 11-49, Zona 10

01010 Guatemala, C.A.

Tel: [502] 331-98-61 / 360-12-06 / 334-69-19
Fax: [502] 332-28-79

Rafael Viejo Rodriguez, General Manager
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BANCO DE LA CONSTRUCCION, S.A. (CONSTRUBANCO)
12 Calle 4-17, Zona 1

01001 Guatemala, C.A.

Tels: [502] 230-63-82

Fax: [502] 230-61-50

E-mail address: construcredit@gua.com.gt
Jose Luis Rodas, General Manager

BANCO DEL AGRO, S.A.

7 Avenida 9-20, Zona 9

01009 Guatemala, C.A.

Tel: [502] 332-91-60

Fax: [502] 339-41-92

Home page address: www.banagro.com.gt
Willy Zapata, General Manager

BANCO DE LA REPUBLICA, S.A.

Edifico Plaza La Repulica

Diagonal 6,10-26, Zona 10

01001 Guatemala, C.A.

Tel: [502] 360-80-88 /360-80-90
Fax: [502] 360-80-88

E-mail address: brep@quik.guate.com
Vilma de Garcia, General Manager

BANCO DEL CAFE, S.A. (BANCAFE)

Avenida de la Reforma 9-30, Zona 9

01009 Guatemala, C.A.

Tel: [502] 331-13-11

Fax: [502] 331-14-18

E-mail address: presidencia@bancafe.com.gt
Juan Gerardo Ponciano, General Manager

BANCO DEL EJERCITO, S.A.

7 avenida 3-73, Zona 9

01009 Guatemala, C.A.

Tel: [502] 362-70-55 / 362-70-42

Fax: [502] 362-71-02

E-mail address: banejer@gua.net

Oscar Alvarez Marroquin, General Manager
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BANCO DEL NOR-ORIENTE, S.A. (BANORO)
Plaza Corporativa Reforma, Torre I
Avenida de la Reforma 6-64, Zona 9

01009 Guatemala, C.A.

Tel: [502] 339-08-51 / 339-08-63

Fax: [502] 339-08-49

E-mail address: bnoro@guate.net

Carlos Humberto Gonzalez, General Manager

BANCO DE LOS TRABAJADORES

8a. Avenida 10-67, Zona 1

01001 Guatemala, C.A.

Tel: [502] 232-46-51 / 232-46-55

Fax: [502] 251-89-02

E-mail address: bantrab@infovia.com.gt
Oscar H. Andrade, General Manager

BANCO DEL QUETZAL, S.A.

Plaza E1 Roble

7 Avenida 6-26, Zona 9

01009 Guatemala, C.A.

Tel: [502] 331-83-33

Fax: [502] 332-69-37

Juan Carlos Bercesi, General Manager

BANCO DE OCCIDENTE, S.A.

7 Avenida 11-15, Zona 1

01001 Guatemala, C.A.

Tel: [502] 230-58-94

Fax: [502] 261-23-40

Web page address: www.occidente.com.gt
Pedro Aguirre, Presidente

BANCO EL CREDITO HIPOTECARIO NACIONAL DE GUATEMALA
7 Avenida 22-77, Zona 1

01001 Guatemala, C.A.

Tel: [502] 230-65-42 / 230-65-62

Fax: [502] 230-22-74

E-mail address: jpedchn@infovia.com.gt

Sergio Durini, General Manager

BANCO EMPRESARIAL, S.A.

7 Avenida 8-92, Zona 9
01009 Guatemala, C.A.
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Tels: [502] 339-04-84/93

Fax: [502] 331-47-66

E-mail address: empresa@c.net.gt
Roberto Gonzalez, General Manager

BANCO GRANAI & TOWNSON, S.A.

7 Avenida 1-86, Zona 4

01004 Guatemala, C.A.

Tel: [502] 331-23-33

Fax: [502] 334-79-13

E-mail address: gt4@quetzal.net
Gerardo Townson, General Manager

BANCO INDUSTRIAL, S.A.

Edificio Centro Financiero

7 Avenida 5-10, Zona 4

01004 Guatemala, C.A.

Tel: [502] 334-51-11

Fax: [502] 331-94-37

Diego Pulido Aragdn, General Manager

BANCO INMOBILIARIO, S.A.

7 Avenida 11-59 Zona 9

Edificio Galerias Espafia

01009 Guatemala, C.A.

Tel: [502] 339-37-77

Fax: [502] 332-14-18

E-mail address: info@bcoinmob.com.gt
Web page address: www.bcoinmob.com.gt
Julio Abate, General Manager

BANCO | NTERNACI ONAL, S. A

Avenida La Reforma, 16 calle Zona 10
Edificio Torre |nternacional

01001 Cuatemala, C A

Tel: [502] 366-66-66

Fax: [502] 366-65-62

E-mai | address: gevasa@uate. net

Wb page address: www. bcoi nter.com
Jose Manuel Requej o, Ceneral Manager

BANCO METROPOLI TANO, S. A

5 Aveni da 8-24, Zona 1

01001 CQuatenal a, C A

Tel : [502] 232-53-61 / 232-53-68
Fax: [502] 238-40-73
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E-mai | address: info@anconet.com gt
Eberto Siguenza, General Manager

BANCO NACI ONAL DE DESARROLLO AGRI COLA ( BANDESA)
Aveni da Reforma 2-56 Zona 9

01001 Cuatemala, C A

Tel : [502] 332-7342 /334-1383

Fax: [502] 334-1384

Adol f o Fernando Pefia Pérez, Ceneral WManager

BANCO PRI VADO PARA EL DESARROLLO, S. A (BANCASQL)
7 Aveni da 8-46, Zona 9

01009 CQuatemal a, C A

Tel : [502] 361-77-77 | 361-75-47

Fax: [502] 361-72-17

E-mai | address: bancasol @ui ck. guat e. com

José Maria Escam ||l a, President

BANCO PROMOTOR, S. A ( PROMOBANCO)

10a. Calle 6-47, Zona 1

01001 cCuatemala, C A

Tel: [502] 230-53-50

Fax: [502] 251-33-87

E-mai | address: nensaj es@r onot or.com gt
Wb page address: www. pronot or.com gt
Fredy Ovando Prado, General Manager

BANCO REFORMADOR, S. A. ( BANCOR)

7 Avenida 7-24, Zona 9

01009 Cuatemala, C A

Tel: [502] 362-08-88

Fax: [502] 362-08-50

E-mai | address: tel corgm@ol d. guat e. net
Mario Mejia, Ceneral Manager

BANCO UNOQ, S. A

Bl vd. Los Proceres

18 calle 5-56, Zona 10

Edificio Unicentro

01010 Cuatemala, C A

Tel: [502] 366-18-18

Fax: [502] 366-18-18, ext 3421

E-mai | address: Msuarez@ua. pi bnet. com
M chael R Suarez, Ceneral WManager

Cl TI BANK, N A, SUCURSAL GUATEMALA

Aveni da de La Reforma 15-45, Zona 10

01010 Cuatemala, C A

Tel: [502] 333-65-74

Fax: [502] 333-68-60

E-mai | address: maya. gonzal ez@iti corp. com
Wb page address: www. citicorp.com
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Juan Mro, Ceneral Manager

CORPCORACI ON FI NANCI ERA NACI ONAL

11 Avenida 3-14, Zona 1

01001 cCuatemala, C A

Tel: [502] 253-45-50 / 253-41-75

Fax: [502] 232-58-05

Mari o Armando Martinez Zanora, General Manager

LLOYDS BANK PLC, SUCURSAL GUATEMALA
Edificio Gan Via

6a. Avenida 9-51, Zona 9

01009 CQuatemal a, C A

Tel: [502] 332-75-80 to 89

Fax: [ 502] 332-76-41

N gel Hubbard, CGeneral Manager

MULTI BANCO, S. A

7a. Avenida 6-17, Zona 9

01009 Cuatemala, C A

Tel: [502] 332-74-74

Fax: [502] 332-74-73

E-mai | address: nultibco@multibanco.com gt
Wb page address: www. nul ti banco. com gt
Carl os Gonzal ez- Canpo, Ceneral Manager

PRI MER BANCO DE AHORRO Y PRESTAMD PARA
LA VIVIENDA, S. A (MVIBANCO S. A)

6 Avenida 12-98, Zona 9

01009 Cuatemala, C A

Tel: [502] 332-68-18

Fax: [502] 339-43-21

E-mai | address: sgarci a@ronet. net. gt
Carl os Pineda, Ceneral Manager

Multilateral Development Bank Offices

Inter-American Development Bank (IDB/BID)
12 Calle 1-25, Zona 10

01010 Guatemala, C.A.

Tel: [502] 335-2650 / 335-2831/4

Fax: [502] 335-33-19

E-mail address: walskap@iadb.org

Web page address: http://www.iadb.org
Silvio Andrade, Representative

World Bank (WB/BM)

13 Calle 3-40, Zona 10
Edificio Atlantis, Nivel 14
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01010 Guatemala, C.A.

Tel: [502] 366-2044

Fax: [502] 366-1936

E-mail address: jlopezcalix@worldbank.org

Web page address: www.worldbank.org

Jose Roberto Lopez Calix, Resident Representative

Washington-Based USG Country Contacts

TPCC Trade Information Center - U.S. Department of Commerce
Tel: 1-800-USA-TRADE

U.S. Department of Commerce

International Trade Administration

Office for Latin America and the Caribbean

14th Street & Constitution Avenue, N.W., Room H-3203
Washington, D.C. 20230

Tel: (202) 482-4302

Fax: (202) 482-4726

Web page address: www.ita.doc.gov

e-mail: elizabeth jaffee@ita.doc.gov

Elizabeth Jaffee, Guatemala Desk Officer

U.S. Department of Commerce

International Trade Administration

Multilateral Development Bank Office

14th Street & Constitution Avenue, N.W., Room H-1806
Washington, D.C. 20230

Tel: (202) 482-3399

Fax: (202) 273-0927

Web page address: www.ita.doc.gov

e-mail: janet thomas@ita.doc.gov

Janet Thomas, Director

U.S. Department of Agriculture
Foreign Agricultural Service
Trade Assistance Promotion Office
Ag. Box 1052

Washington, D.C. 20250

Tel: (202) 720-7420

Fax: (202) 690-0193

Contact: Margaret Thursland
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U.S. Department of State

Office of Central American Affairs

2301 C Street, N.W., Room No. 915 Main State
Washington, D.C. 20520

Tel: (202) 647-3559

Fax: (202) 647-2597

Contact: Steve Hubler, Guatemala Desk Officer
Office of Business Affairs

Tel: (202) 746-1625

Fax: (202) 647-3953

Export-Import Bank of the United States (EXIMBANK)
International Business Development

811 Vermont Avenue, N.W.

Washington, D.C. 20571

Tel: (202) 565-3919

Fax: (202) 565-3331

Mike Filchock,Loan Officer for Central America

U.S. Trade and Development Agency (TDA)

1621 N. Kent Street, Suite 300

Arlington, VA 22209-2131

Tel: (703) 875-4357

Fax: (703) 875-4009

Web page address: www.tda.gov

e-mail: Jmartin@tda.gov or Info@tda.gov

Jeremy Martin, Country Manager for Central America

U.S. Overseas Private Investment Corporation (OPIC)
1100 New York Avenue, N.W.
Washington, D.C. 20527
Tels: OPIC Automated Information Line: (202) 336-8799
OPIC Fax Line (for written ingquiries): (202) 408-9859
Contact: Varies by OPIC program.
Contact the OPIC Information Officer.
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Chapter XII. Market Research and Trade Events

F. Market Research

The following is a list of recently completed and tentatively
planned Industry Sector Analyses. All ISAs are available through
the NTDB or can be ordered from the Commercial Office of the
Embassy.

Textiles November 1998
Food Processing/Packaging Eqgt. July 1999
Medical Eqgt July 1999
Construction Eqgt August 1999
New & Used Trucks/Trailers/Buses August 1999
Automotive Parts/Service Eqgt. August 1999
Computer Software August 1999
Franchising September 1999
Telecommunications Eqgt February 2000
Drugs & Pharmaceuticals February 2000
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Hotel & Restaurant Egt. February 2000

NB: A complete list of market research is available on the
NTDB.

Scheduled USDA/FAS Annual Commodity and Special Reports:

Tree Nuts February 1
Oilseeds March 1
Sugar April 18
Tobacco May 1
Coffee 1/ May 15
Poultry August 15
FAIRS July 31

Food & Agriculture

Import Regulations & Standards August 1
Livestock August 1
Exporters Guide September 30
Market Brief/Sweet Snacks Date TBD
Market Brief/Pet food Date TBD
Market Brief/Chocolate & Candy Date TBD

Market Brief/Wine & Wine Products Date TRD
Market Brief/Dairy Products Date TBD

Note 1/: Report is not released to public until approved
Washington
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G. Trade Event Schedule 1999-2000

Trade events schedules may change. Firms should consult the Export
Promotion Calendar on the National Trade Data Bank (NTDB) or
contact the Commercial Office of the U.S. Embassy in Guatemala for
the latest information (tel: 011-502-331-15-41, ext. 259; fax: 011-
502-331-73-73) .

The Commercial Office of the Embassy often hosts trade delegations
organized by state and local government and trade associations from
the United States seeking new export opportunities. Priority is
given to those delegations interested in visiting more than one
Central American country, i.e. Guatemala and El Salvador or
Guatemala and Honduras. Interested parties should contact the
Commercial Office of the Embassy for more information and
assistance.

The following are some of the local Guatemalan trade events that
may be of interest to U.S. firms.

INTERFER '99 - “USA Pavilion,” October 26-31, 1999:

-—- Event is an international trade fair held in Guatemala City
every odd year. A similar international trade fair is held every
even year in San Salvador, El1 Salvador.

-— USA Pavilion Organized by Commercial Office, U.S. Embassy
Information: Commercial Attaché, tel: 011-502-331-15-41 ext. 259

DESTINO '00, February 7-9, 2000

-- Event is organized every year by the Guatemalan “Visit USA”
Committee with the support of the Commercial Office of the U.S.
Embassy. The event promotes business and pleasure travel to the
United States.

-— Interested U.S. firms should contact, Ms. Ana Maria de Solares,
Trade Specialist, U.S. Embassy Commercial Office, tel: 011 [502]
331-1541 ext. 310 and fax: 011 [502] 331-7373.

XVIII CONVENCION DE INFORMATICA, August 1998

-- Event is a conference on informatics and an exhibition of
products and services related to the informatics industry.

96



-— Co-sponsored by the Guatemalan Managers Association and the
Guatemalan Informatics Association. For more information,
interested firms should contact the Guatemalan Managers Association
(Asociacion de Gerentes de Guatemala-AGG) at tel: 011 [502] 367-
4995 and fax: 011 [502] 367-9507.
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